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ABSTRACT

For over 60 years, the National Trust for Historic Preservation has published
a magazine. Covering issues from preservation legislation to sustainability, this
publication has been the predominant voice in the preservation movement. But
what has it been saying, really? This study applies a communications approach to
examine the messages the National Trust magazine has presented to its members
and the public and studies the role this type of marketing tool has played in the
movement for more than half a century.
This research identifies seven important eras in communications for the
magazine. Trends in the kind of news being reported, the style and voice of articles,
and thematic shifts in the magazine demonstrate the trajectory of the marketing and
communications strategy in and between eras. In an era when print media faces
extinction because of the overwhelming success of internet and social media, this
study evaluates the usefulness of such a print publication in the future. Ultimately,
this study is a step towards further research and discussion regarding marketing
and communications strategy in the preservation movement.
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CHAPTER 1
THIS MAGAZINE MATTERS: INTRODUCTION
PURPOSE OF THE STUDY
Marketing and communications strategies are not topics that come to mind
when one thinks about the preservation movement. Themes such as restorations,
historic house museums, or conservation methods get top billing at preservation
conferences, in graduate classrooms, or in pamphlets produced by preservation
organizations. But what is it that draws participants to a conference, aspiring
preservationists to the classroom, or passers-by to read preservation literature? It
is, in most instances, the work of a communications strategy—be it one that is well
thought-out or one that is haphazardly piecemealed together.
The National Trust for Historic Preservation—America’s leading non-profit
preservation organization—knows just how important marketing and
communication is for the health of the movement and for their organization. To this
end, marketing strategy is currently a top priority of the Trust as it transitions into a
new era under the leadership of President Stephanie Meeks and Chief Marketing
Officer Terry Richey. Efforts include managing marketing strategy for the Trustowned historic sites, developing corporate sponsorships that are mutually
beneficial, maintaining a fast-paced and well-structured internet presence through
website development and social media, and synergizing the use of the organization’s
brand.
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One of the most recognizable tools in the Trust’s marketing toolbox is the
use of its magazine, Preservation, to serve as a quarterly member benefit that
includes revenue-generating advertising space, promotional opportunities for Trust
activities, and general public relations services for the preservation movement as a
whole. Most preservationists have at one point or the other picked up a copy of
Preservation. Maybe it is found in the lobby of their local preservation foundation,
or maybe they are members of the organization themselves and it is mailed directly
to their doorstep. With a current circulation of 350,000, Preservation is arguably the
most popular preservation magazine in the country.1
Over the lifetime of the National Trust for Historic Preservation, just how has
the magazine been used to promote historic preservation? More specifically, what is
the history of the marketing strategy and messaging of the publication since its
inception? Beginning with Volume I, Issue I in March 1949 and ending with the final
issue of 2010, data was collected to answer these questions through the method of
content analysis. This study sets out to determine what the marketing and
communications strategy of the magazine has been over the last 60 years by
determining eras of strategy and identifying themes within those eras. While this
study does create a narrative about the history of the magazine and key players that
helped to shape it, it is not the goal of this research to comment or record a history
of editorial policy or the policies of the Trust itself. This research is also not allNational Trust for Historic Preservation, Advertising Information,
http://www.preservationnation.org/magazine/advertise/advertising-information.html. Accessed
April 12, 2012.
1
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inclusive and should be viewed as a preliminary study for further exploration into
the effects of marketing (in particular circulated magazines) in the preservation
movement.

LITERATURE REVIEW
The National Trust has a strong presence in almost every book written about
the preservation movement due to its leadership as a national organization. A
preliminary understanding of the Trust can be gleaned from a review of this
literature. A review of both literature about the preservation movement in general
and the National Trust for Historic Preservation in particular places the
organization in the broader sweep of the preservation movement as it emerged in
the post-World War II era.

The National Trust for Historic Preservation
Many of the books and articles on the history of historic preservation devote
at least one chapter to the National Trust. The National Trust figures in every
decade of preservation history since the 1940s either as the initiator of a program,
the advocate of important preservation legislation, or for its participation with
partner programs. There are, however, a few books and essay specifically dedicated
to the history and evaluation of the National Trust as an organization.
The first book of this kind is the History of the National Trust for Historic
Preservation: 1947-1963 by David E. Finley. This straight-forward account of the
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first 14 years of the Trust—written by a founder and staffer—chronicles the
formation of the organization from the preceding National Council for Historic Sites
and Buildings (and the subsequent formation of the National Trust for Historic
Preservation) to Woodlawn Plantation and other Trust property acquisitions. Also
outlined are the financial climate of the early Trust, the beginnings of award and
education programs, and the growth of the organization. Helpful in this short book
are early documents that are located in the appendices. This includes the original
letter sent out by Finley to recruit members for the National Council for Historic
Sites and Buildings, minutes from preliminary meetings, the congressional charter
of the National Trust for Historic Preservation, bylaws of the organization, and other
organizational lists and documents. Other than the internal documents of the Trust,
no sources were consulted. Finley wrote from his own personal recollections. 2
As a follow-up to Finley’s book documenting the first 14 years of the Trust,
Elizabeth D. Mulloy wrote The History of the National Trust for Historic Preservation:
1963-1973. Like Finley, Mulloy was a National Trust staffer when she wrote her
book. Her view of the Trust, its history and its programs is understandably positive.
No sources are cited in her work in footnotes or endnotes, but it can be assumed
that the entire information gathering process occurred within the organization
itself, through documents, papers and first-hand accounts. From time to time,

David E. Finley, History of the National Trust for Historic Preservation: 1947-1963 (Washington, D.C.:
National Trust for Historic Preservation, 1965).
2
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Mulloy does acknowledge journal articles that pertained to Trust activities or
interests.3
Mulloy’s book provides insight into the thinking behind the marketing and
publication efforts of the Trust in her chapter entitled Preservation Is People. She
traces how the Trust expanded its membership base in the 1960s, largely through
publications targeting “preservationists,” and explains the impetus behind the
publication of two communication pieces: Preservation News and Historic
Preservation. Both publications responded to the Trust’s limited ability to influence
legislation due to its charitable, non-profit status. Trust leaders realized that if the
Trust hoped to continue to influence policy making for the benefit of preservation,
the Trust would have to convince citizens of the value of preservation, inform them
of impending problems, and spur them to action.4
Mulloy also reported the history of the publications in terms of
organizational and departmental structure. She explained the purpose in messaging
for the two publications. While Preservation News was geared towards
announcements of important and news-worthy happenings at the Trust (and
preservation efforts at-large), Historic Preservation was used to inform the
preservation community on subjects such as “federal grant recipients, historical
interiors, preservation in various European countries, the problems of tourism in
historic areas, the work of famous architects, building crafts and interpretive
Elizabeth D. Mulloy, The History of the National Trust for Historic Preservation: 1963-1973
(Washington, D.C.: The Preservation Press, 1976).
4 Mulloy, The History of the National Trust for Historic Preservation: 1963-1973.
3
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techniques at a variety of historic sites.”5 The format of the publications, advertising
and various article titles are mentioned in her overview of this part of the National
Trust’s communication program.
In 1981, Charles B. Hosmer, Jr.—then a member of the history faculty at
Principia College who would later be known as “historian of the historic
preservation movement”—published Preservation Comes of Age: From Williamsburg
to the National Trust 1926-1949. In his two-volume work, Hosmer dedicated an
entire chapter to the Trust. This chapter relied heavily on interviews, primary
research, and a review of papers pertaining to the formation of the Trust,
specifically correspondence between key players. Hosmer assumed a personal tone
in telling the history of the organization. He identified key players and expressed
their personal opinions and presumed forces that drove their involvement in the
formation of the National Trust. This intimate approach paints a picture of a “boys
club” of sorts that included George McAneny, Horace M. Albright, Ronald F. Lee,
David Finley and Christopher Crittenden.6
In describing the preservation culture during the early years of the Trust,
Hosmer seemed to demonize the 1940s preservation community who were not
listening to or ready for a national organization.7 He also highlighted the conflicts
about the practice of preservation within the preservation community and the
strong values and standards of the Trust, its board and staff by including an account
Mulloy, The History of the National Trust for Historic Preservation: 1963-1973, 126.
Charles B. Hosmer, Jr., Preservation Comes of Age: From Williamsburg to the National Trust 1926
1949, Volume II (Charlottesville: The University Press of Virginia, 1981).
7 Hosmer, Preservation Comes of Age, 847.
5
6
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of correspondence between Frederick L. Rath, Jr. and Howard Peckham, director of
the Indiana State Historical Bureau, over the issue of national funding.8 Hosmer’s
personal telling of events is useful in understanding the values of the organization at
this early moment in its history.
Focusing on the greater network of preservation non-profits, J. Myrick
Howard explored the role of the National Trust from an organizational standpoint in
his essay Nonprofits in the American Preservation Movement. Howard stated that the
1950s and 1960s were a demoralizing time for preservationists nationwide due to
the 1920s and 1930s generation of women leaders passing on and the ideas of
progress, not preservation, being the national obsession of that time. In the late
1960s and 1970s, preservation organizations were able to rally their bases around
public buildings, collections of structures, and historic districts. This “call-to-action”
attitude led organizations to restructure and rebrand from the earlier genteel titles
of “antiques” societies to names like “Don’t Tear It Down.” In addition, the 1970s
saw an increase of professionalism in the preservation non-profit sector as
individuals with degrees such as business, planning, marketing or law were being
hired to work for these organizations.9
Howard maintained that the National Trust conformed to these trends in
organization as well. What set the National Trust apart from other preservation
non-profits was its responsibility to provide a strong network for the entire country.
Hosmer, Preservation Comes of Age, 847-848.
J. Myrick Howard, "Nonprofits in the American Preservation Movement." In A Richer Heritage:
Historic Preservation in the Twenty-First Century, 313-351 (Chapel Hill: The University of North
Carolina Press, 2003).
8
9
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Howard points out that in 1993, the National Trust assembled a task force that set
out to build a strong statewide non-profit preservation base. He also agreed that it
is not the role of the National Trust to be involved in day-to-day preservation
activities at the local level, and that small local organizations should not attempt to
take on national forces like the nation’s secondary mortgage market or HUD’s
standards in buildings and expect to win.10
Howard rarely cited previous works, instead relying on his knowledge of
preservation theory, practice, history and organization. His endnotes are helpful in
explaining further these thoughts and topics throughout his essay. He was confident
of his understanding of the topic and was able to effectively tie together time and
place in order to give a sufficient overview of this important subject in preservation.

The Preservation Movement
One of the most scintillating books on preservation history is Mike Wallace’s
Mickey Mouse History and Other Essays on American Memory. In this 1996 collection
of essays, Wallace attempted to narrate the preservation movement. He challenges
the reader that American history may not be as brutal as others, but that it is
important and changed by our own political struggle. In the chapter entitled
Preserving the Past: A History of Historic Preservation in the United States, he focused
heavily on the 1980 Reagan era efforts to destroy the preservation movement
“whose sin, the right claimed, was that it constrained the ‘free market’ from
10

Howard, “Nonprofits.”
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demolishing the nation’s built inheritance whenever it was profitable to do so.” He
took issue with “profit-seeking Americans” that he claimed were committing
“historicide.”11
Wallace provided a decade-by-decade synopsis of preservation from the
1920s through the 1980s. He gave credit to the genteel classes for saving historic
places in the 1920s, blamed development for the threat of reversing any progress in
preservation in the 1940s and 1950s, lauded the “brilliant counter-offensive against
bulldozers” that was the Historic Preservation Act of 1966, categorized the United
States as a pro-preservation country in the 1970s (as many communities were
saving cities and rehabilitating old houses), and then arrived at the 1980s where he
considered all preservation movement victories to be vulnerable to the crushing
forces of the Reagan administration who “considered protecting the past as
objectionable as imposing health and safety rules on corporations.”12
In regards to Wallace’s views of the role of the National Trust in the history
of historic preservation, it is extremely apparent that he did not have much respect
for the organization as a whole. The formation of the Trust in 1949 occurred, in his
opinion, when “[t]he council drew up plans for a National Trust that would
propagandize for historic preservation.” He went on to say that in the 1950s the
Trust “succeeded only in supporting the creation of more reservations and
establishing itself as the organizational voice – albeit a weak one – of historic
Mike Wallace, Mickey Mouse History and Other Essays on American Memory (Philadelphia: Temple
University Press, 1996).
12 Wallace, Mickey Mouse History.
11
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preservation.” He also characterized the Trust members as a “thin sliver of the
upper classes.” All of the criticism and generalizations are products of his own bias,
as the literature he cited is generally trade journals. His bias presumably comes
from his perception that the Trust panders to the popular thought and politics of the
time, and does not take a radical stand for reform.13
One of the more helpful aspects of the Wallace essay is his categorization of
types of preservationists through time. He started with the “new urban gentry” of
the late 1960s, early 1970s. This group displaced the historical neighborhoods as
they moved into city-centers, seeing this residence in an historic district as a “badge
of class distinction.” The second group were activists in the 1960s who were largely
white, lower middle class neighborhood groups that banded together to save their
homes from demolition. While this was done to save tradition, Wallace supposed
that it was also to keep blacks from infiltrating through public housing and school
bussing. The third group of preservationists Wallace described was blacks who
wanted to save their neighborhoods from preservationists. All of these
classifications, and the verbiage used to describe them, paint Wallace as a liberal
thinker who was skeptical of the white-elite and suspicious of racial motivations at
every turn. This does not, however, discount that his observations may, in fact,
represent the motives and attitudes of these groups and the political environment of
the times.14

13
14

Wallace, Mickey Mouse History, 186-187.
Wallace, Mickey Mouse History, 192-195.
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Also critical of the preservation movement and the preservationist’s
knowledge of its history is former Trust employee and first Keeper of the National
Register of Historic Places, William J. Murtaugh. In his book, Keeping Time: The
History and Theory of Preservation in America, Murtaugh asserted that
preservationists and the general public are confused about the history of the
preservation movement. He consulted the stacks of the National Trust collection at
the University of Maryland for the majority of his work, although nowhere did he
directly cite a source in the book. As a preface to the bibliography, he explains that
the titles listed therein are some that are “among those basic to a general
understanding of the subject.” 15 This book can also be seen as an addition to those
basic to a general understanding of the subject of historic preservation.
Architectural historian Diane Lea wrote about the history of the preservation
movement in Robert E. Stipe’s A Richer Heritage in the Twenty-First Century. She set
the tone of a more idealistic view of preservation. Lea drew from those same basic
titles of historic preservation history, but also drew in articles that spoke to specific
trends in the preservation movement. Being written several years later than
Murtaugh’s book (and using it as a reference) she was able to comment on the
future of preservation into the new millennium. Whereas Murtagh tended to be

William J. Murtaugh, Keeping Time: The History and Theory of Preservation in America (Pittstown,
NJ: The Main Street Press, 1998).
15
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somewhat technical in his writings, Lea commented on the preservation movement
from a social perspective. 16
In 2004, Giving Preservation a History was published as a collection of essays
on the sorted past of preservation. Editors Max Page and Randall Mason
emphasized that the preservation movement needs greater advocacy. The purpose
of the book is to define “new principles for a new history of historic preservation in
the United States.” 17 They took a step back from the early view of preservation as
patriotism, and cast it into a realm of social reform—and one that thrives or dies in a
capitalist society. The book is set up as case studies in the form of essays that have a
heavy academic tone to them, citing journals and books with heady titles about
“reform” and “myth.” This book is intended to expose the reader to actual victories
and losses in the preservation field and explain the mitigating factors.
The scholarly literature about the preservation movement and the National
Trust lay the foundation in understanding the context in which the magazine
appeared. The external factors surrounding the publication have certainly played a
part in shaping its strategies. With this historical context in mind, the study of the
Trust’s magazine was framed in a way that focused solely on the contents of the
magazine.

Diane Lea, "America's Preservation Ethos: A Tribute to Enduring Ideals." In A Richer Heritage:
Historic Preservation in the Twenty-First Century, by Robert E. Stipe (Chapel Hill: The University of
North Carolina Press, 2003), 1-20.
17 Max Page and Randall Mason, "Rethinking the Roots of the Historic Preservation Movement." In
Giving Preservation a History: Histories of Historic Preservation in the United States, by Max Page and
Randall Mason (New York: Routledge, 2004), 19.
16
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CHAPTER 2
METHODOLOGY

INTRODUCTION
A content analysis can be performed in many ways. It can, for example, be
performed as a quantitative study that focuses on word frequency and percentages
of occurrence. It can also be performed in many qualitative ways, from various
models of text analysis to a wide range of thematic approaches. This broad array of
methods and approaches to content analysis allows for many different variations
and the application of appropriate designs for each unique study.
In conducting this study, a qualitative content analysis of the National Trust
for Historic Preservation magazine, it was necessary to review scholarly literature
pertaining to the application of content analysis and prior studies that were similar
in scope. These studies were examined in order to gain a sense of how research has
previously been conducted in identifying themes and creating a narrative about the
evolution of magazine content.

REVIEW OF PREVIOUS CONTENT ANALYSIS STUDIES
Studies such as “A Feminist Analysis of Seventeen Magazine: Content Analysis
from 1945 to 1995” demonstrate how content analysis of a magazine can be
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conducted in order to illustrate the changes in a social movement.18 This study was
an extension of a previous study conducted by K. Pierce in 1990 entitled “A Feminist
Theoretical Perspective on the Socialization of Teenage Girls Through Seventeen
Magazine.”19 In both studies, the purpose was to determine if the articles found in
Seventeen Magazine were responsive to the Feminist Movement. The sampling of
magazines used in the first study was drawn from years that were identified as
signifying important change in the Feminist Movement. In the second study, the
sample magazines were taken every ten years from 1945 until 1995.20 The second
study hypothesized that there would be a higher percentage of feminist messaging
in the years 1945, 1975 and 1995 because of the changes in the Feminist Movement
that were determined to be significant.21
The methodologies of these feminist studies were drawn from other similar
content analysis studies, all containing feminist or gender role themes. Seventeen
was specifically chosen because of the history of the publication, its long publishing
record, and its large circulation record. After collecting the samples from the target
years, researchers coded each message into a specific category. The magazine’s
traditional coverage and topics included “appearance,” “male-female relations,” or
“home.” 22 Categories for Feminist messaging included “self-development,” “career-

Jennifer A. Schlenker, Sharon L. Caron, and William A. Halteman, “A Feminist Analysis of Seventeen
Magazine: Content Analysis from 1945 to 1995,” Sex Roles (1998).
19 K. Pierce, “A Feminist Theoretical Perspective on the Socialization of Teenage Girls Through
Seventeen Magazine,” Sex Roles 23 (1990).
20 Schlenker et al., “A Feminist Analysis of Seventeen Magazine,” 135.
21 Schlenker et al., “A Feminist Analysis of Seventeen Magazine,” 140.
22 Schlenker et al., “A Feminist Analysis of Seventeen Magazine,” 140.
18
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development,” and “political/world issues.”23 This juxtaposition of the traditional
and feminist messages was ultimately the analytical data that would lead the
researchers to conclusions about predominant messaging in any given year. The
final step in reaching a result was conducting a chi-square analysis to determine if
these changes in messaging were significantly different. Easily readable
spreadsheets, sample lists, and graphs were used to visually represent the
messaging trends.24
The Seventeen content analysis serves as a model to use for the National
Trust magazine study. This project agrees with the authors of the Seventeen study
who said that “in order to understand the impact of these magazines, we need to
first understand their content.”25 It is also helpful to learn from the analysis of the
feminist studies what may have led to better results such as a larger sample size,
and an additional analysis of the advertising that was presented in each magazine
instead of just the editorial works.26
Another content analysis that focused on the Feminist Movement is Invisible
Mothers: A Content Analysis of Mother Ideologies and Myths in Magazines.27 This
study was conducted to “explore the portrayal of employed and at-home mothers in

Schlenker et al., “A Feminist Analysis of Seventeen Magazine,” 141.
Schlenker et al., “A Feminist Analysis of Seventeen Magazine.” In particular, Table I. content
Analysis of Seventeen Magazine: 1945-1995, Table II. Sample Titles of Article for Each of the Six
Categories, and Figure 1. Comparison to the women’s movement.
25 Schlenker et al., “A Feminist Analysis of Seventeen Magazine,” 146.
26 Schlenker et al., “A Feminist Analysis of Seventeen Magazine,” 148.
27 Deirdre D. Johnston and Debra H. Swanson, "Invisible Mothers: A Content Analysis of Motherhood
Ideologies and Myths in Magazines," Sex Roles 49, July (2003).
23
24
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current women’s magazines as a source of cultural myths and ideologies that define
contemporary motherhood” and explored themes identified by previous research.28
The motherhood study divided the content to be analyzed into “text units”
such as an article, advertisement, or letter/testimonial that referenced mothers. (In
this study “article types” is equivalent to “text units.”) Three coders were used to
independently code the material to achieve a “high unitizing reliability.” In order to
code advertisements, the coders had to make inferences based on the images. This
included the references to employment in the text of the advertisement and the
clothing of the women. In addition to this analysis being useful in understanding
how women are portrayed due to employment, it also was the primary indicator of
race in messaging.29 While the explanation of the methodology was strong, the
results were hard to read and understand unless you are familiar with reading this
kind of information.

METHODOLOGY
While there are many studies that attempt to define specific thematic trends
in publications, no study found demonstrated a methodology that focused on
discovering overall thematic trends throughout the life of a publication. The
methodology for the study of the National Trust magazine, therefore, was a hybrid

28
29

Johnston and Swanson, “Invisible Mothers.”
Johnston and Swanson, “Invisible Mothers.”
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and an experimental model in attempting to explain thematic trends and shifts
without focusing on a specific set of criteria, such as a theme or time period.
An organic approach—one in which the methodology was tailored early on
as data was collected—was taken to define the methodology for this study. After
reviewing several magazines at the onset of the study, it was determined that the
most effective way to categorize the content of the magazine for analysis was a
system of coding that assigned three codes for each article; primary, secondary and
tertiary. The primary code identified the category of news. The secondary code
identified the type of article. The tertiary code identified the specific theme of the
article. Table 2.1 outlines the primary and secondary coding system for news
articles used in this study. The thematic codes produced for tertiary codes were
numerous and are explored in greater detail in each analysis. Codes are intended to
be broad enough as to be able to identify trends in publication strategy but specific
enough to capture the true essence of each article and more accurately ascribe
meaning to the message of the magazine through the years.
In addition to the coding of articles, special advertising sections and National
Trust for Historic Preservation advertising were coded in order to comment on the
use of the magazine as a vehicle for reaching the preservationist market. The
primary code for these entries was simply “Advertisement” and the secondary code
consisted of the content type—“Tourism,” “Classified,” “Real Estate,” etc. A tertiary
code was used to specify products or services.
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PRIMARY CODES
Commemoration
Member News
Preservation News
Trust News

News regarding the celebration or commemoration of a
particular historic event or figure.
News that is about individual members or member
organizations or directly addresses them.
News pertaining to preservation that is not specific to the
National Trust for Historic Preservation efforts.
News pertaining to the National Trust for Historic
Preservation efforts, changes or announcements of the
organization, including employee involvement and events.

SECONDARY CODES
Announcement
Article written to inform the reader of an upcoming event or
announce some information that is relevant to the reader.
Commentary
Articles written as opinion in order to convince or challenge
the reader to think critically about a project or trend.
Editorial
Article written by the editor, usually pertaining to preservation
trends, magazine content or happenings in the National Trust
for Historic Preservation or magazine in particular.
Human Interest
Article that is written to entertain readers and relate to them
on a human level.
Interview
Question and answer format with a person or group of people,
usually regarding a person’s career or preservation project or
event.
Letters
Publication of letters written to the National Trust for Historic
Preservation by readers.
Personality Profile Article about a person or people that paints a picture of the
personality and life’s work of the subject.
Report
Articles written to inform the reader of projects or trends in
preservation.
Reviews
Review of publications that pertain to the preservation field.
Travel Piece
Article written chronicling the author’s travels and giving
detail about how readers can visit these locations.
Table 2.1: Primary and Secondary code descriptions

All years of the Quarterly Report of the National Council of Historic Sites and
Buildings between 1949 and 1952 were coded. Starting with the year 1953, issues
every three years were coded. In years where only four issues were published, two
issues were coded—either the first and third issues of the year or the second and
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fourth issues of the year. In years where there were six issues published, three
issues were coded—either the first, third, and fifth issues of the year or the second,
fourth, and sixth issues of the year. This “even and odd” pattern rotated every
sample year in chronological order. This sample allowed for an in-depth analysis of
the magazine from cover-to-cover, was effective in capturing publication evolution
by moving quickly through time, and followed the sampling method of similar
thematic studies in publications.
When all coding was complete, data was analyzed to identify themes and was
then interpreted using qualitative and quantitative approaches. This was done by
grouping data into significant time periods for the magazine and sorting into groups
each tier of coding. Percentages were then extrapolated from this arrangement of
data. Meaningful interpretation of the data was conducted by comparing trends
from era to era. This grouping and interpreting allowed for a narrative to arise that
will be presented here as the findings of the study.
A review of each magazine for design, editorial content, president
commentary, and reader feedback was conducted by examining every issue of the
magazine from 1949 to 2010. When the design of the magazine changed or when it
was identified that National Trust staff or magazine readers commented on the
design or organizational structure of the magazine, it was collected and organized in
order to present findings on the importance of design evolution, editorial eras and
presidential eras in the life of the magazine.
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By combining the coding system of sampled magazines and the design
overview of each individual magazine, this study created a method that is the first of
its kind in reviewing the life of a publication and should be viewed as a foundation
to further study the preservation movement (and other similar movements) in
print.
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CHAPTER 3
THIS ORGANIZATION MATTERS: 1949-1956

INTRODUCTION: 1949-1952
“Tomorrow Will Be Too Late.” This was the headline of the letter that
appeared on the front page of the first issue of the Quarterly Report published by
the National Council for Historic Sites and Buildings in March 1949.30 Written by
General U.S. Grant, III—a well-known American planner, grandson of the 18th
President of the United States Ulysses S. Grant, and the first President of the
National Council for Historic Sites and Buildings—he recounted a “fine talk” given
by Kenneth Chorley, Vice President of the Council (and who was at the time the
president and director of Williamsburg Restoration, Inc.), that urged that “the time
for action is now, not tomorrow.”31 The distribution of this new Quarterly Report
marked the Council’s successful passage through its “formative period.” Grant went
on to a general thank you to the members that had helped the Council financially.
He then encouraged these same members to spread the word in order to grow the
network of support for the preservation movement in general and the National
Council specifically. Grant even evoked for inspiration poet Henry David Thoreau in

In 1948, Ronald F. Lee, Secretary of the National Council of Historic Sites and Buildings at the time,
distributed a report to members of the National Council for Historic Sites and Buildings that appears
to be the precursor to the formal and numbered Quarterly Report.
31 “Rockefeller-Related Special Collections: The Kenneth Chorley Papers,” The Rockefeller Archive
Center, accessed April 17, 2012,
http://racweb.rockarch.org/rockglobal/default.asp?IDCFile=/DETAILSG.IDC,SPECIFIC=223873,DAT
ABASE=GROUP
30
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his closing to the Council members, quoting “If you have built castles in the air, your
work need not be lost: that is where they should be. Now put foundations under
them.”32
With this letter, Grant introduced the preservationist community to the longrunning tradition of the national preservation advocacy body to make public and
accessible all things preservation. This organization, the National Council for
Historic Sites and Buildings, was born out of efforts by historic preservationists
around the country to create an association similar to the British National Trust.33
This first quarterly report—photo-copied on ordinary 8.5 inch by 11 inch
white paper and eight pages in length—included many announcements and reports
that were written dutifully by Frederick L. Rath, Jr., Director of the Council and a
progenitor of modern historical conservation and preservation. Rath reported the
highlights of the second annual meeting of the National Council for Historic Sites
and Buildings at the National Gallery of Art that 108 delegates attended. Other
headline news was reported regarding the Public Relations Program for the Council
and the anonymous funding they received, an announcement of a seminar on the
restoration of historic buildings being put on by the New York State Historical
society, a report on the National Park Service study of surplus historic forts, a report
on the progress of a salvage archaeology program jointly run by the National Park
Service and the Smithsonian, and the announcement that Woodlawn in Alexandria,
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U. S. Grant, III. "Tomorrow Will Be Too Late," Quarterly Report, March 1949: 1.
Finley, History of the National Trust for Historic Preservation: 1947-1963, 1.
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Virginia had been successfully saved by a small group of “able and interested
persons.” Other reports included an update on the creation of the National Trust of
the United States, the report of a financial gift at the Hampton National Historic Site
in Towson, Maryland, an announcement of a course in “Preservation and
Interpretation” at the American University’s School of Social Sciences and Public
Affairs in Washington, D.C., and finally a report on ongoing litigation regarding
Castle Clinton, in which a portion of a letter written by General Grant in response to
an editorial published the in New York Herald Tribune in early January 1949 was
reprinted “so that all members will know the stand that has been taken.” 34 In
addition to these headlines were announcements of gifts to the Council, articles to
watch for in other publications—such as Antiques magazine, Journal of The American
Institute of Architects, and Landscape Architecture: A Quarterly—that pertained to
preservation issues or reprinted Council speeches and documents, speakers not to
be missed and meetings to be attended, as well as reports of action by the Council,
and addition of new affiliates to the ever-growing roster of members in this young
organization.
In this short but information-packed eight-page document, Rath and his
comrades set the wheels in motion for a branch of the National Council for Historic
Sites and Buildings (the precursory organization of the National Trust for Historic

As reported in “Castle Clinton Fight Continues,” Quarterly Report, March 1949: 8, “In the action
Hamilton v. Moses, the latter was restrained from demolishing Castle Clinton unless he first procure
the formal approval of the Art Commission of the state of New York.”
34
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Preservation) that would continue to inform preservationists and the general public
of the goings on of a young and promising movement.
In the article “Sign of the Times” printed in the June 1950 issue of the
Quarterly Report, Rath lamented the limited time and resources allowed for the full
development of the publication:
Into the National Council Headquarters there is flowing now a large
volume of information. Some of it is rather difficult to classify, even
though it does seem to fall within our purview. If there were more
time or even if there were, properly speaking, an editor for this
"Report", which must be turned out too hastily, some pattern
probably could be established. Rather than omit them - for they all
have a certain degree of interest - they are included here for the
benefit of those who seek trends.
With this statement, Rath acknowledged the importance of the publication in the
growing Preservation Movement. He witnessed firsthand reader reaction and their
desire to participate and contribute. His modest newsletter foreshadowed the
timeliness and timelessness of a publication that would reach Americans for
decades to come.
In 1952, the Quarterly Report was given a more formal title, Historic
Preservation: Quarterly of the National Council for Historic Sites and Buildings. The
publication was beginning to evolve into a more stylized and visually appealing
mailing. And the publication finally had a leader dedicated solely to its success.
Helen Duprey Bullock served as the editor for this edition of the report and would
be a prominent figure for the magazine for the next 20 years. In her 1995 New York

24

Times obituary, Bullock was described as a woman defined by her passion for
history:
In a long and varied career, Mrs. Bullock maintained a singular focus.
Whether working as an archivist in Colonial Williamsburg in the
1920's and 30's, cataloguing Thomas Jefferson's papers at the
University of Virginia and the Library of Congress in the 1940's or
serving as a historical architectural specialist and information officer
at the National Trust for Historic Preservation in the 1950's, 60's and
70's, she kept her sights on early American history.
The Times quotes Bullock as saying, “History isn’t just great political events. You can
feel it in fabrics, taste it in cooking and see it in architecture." 35 As an employee of
the Trust, she served not only as editor but also played the leading role as publisher
of the magazine and other Preservation Press ventures.
Under Rath’s direction, Bullock crafted a publication and design that gave
credibility to the Council and the news reported within its pages. The first picture of
the publication’s history—a view of the east elevation of Mount Vernon—appeared
on this first issue of 1952. Other pictures soon appeared to help illustrate the
stories and evoke emotion towards these places that were being spotlighted as
preservation success or threatened treasures in need of preservation.
The layout in 1952 went from typed, full-line reporting of the previous
Quarterly Report to two columns of text per page with the titles of each article or
section neatly organized and set apart by centered titles in all capital letters. This
facilitated improved readability by allowing members to visually identify what was
Robert M. Thomas, Jr., “Helen Duprey Bullock, Historian, Is Dead at 90,” The New York Times,
November 11, 1995, http://www.nytimes.com/1995/11/11/arts/helen-duprey-bullock-historianis-dead-at-90.html
35
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most relevant to their interests and this kind of format would also lend itself to
encourage members to retain their copies for future use or clipping important
stories.

THE NEWS: 1949-1952
In the years Historic Preservation was published under the auspices of the
National Council for Historic Sites and Buildings, it reported three types of news–
Council news (categorized as “Trust” news for consistency in the study), member
news, and general preservation news. With the goal of the publication to be a
source of information for all things preservation, seven out of ten stories were
related to general preservation news. Of these, the vast majority were reports on
preservation projects around the country, but some 10 percent of them announced
education opportunities, upcoming events, or publications that had been recently
released and pertained to topics of interest in the field.
As Rath stated, many readers and members were submitting stories of
preservation from their respective parts of the country. This general preservation
news was classified as “Active Preservation,” “Preservation in Progress,” “Proposed
Preservation,” “Foreign Preservation,” or under a heading that represented the
destruction of historic resources—such as “The Passing Parade” or “DestructionDesecration-Decay.” Listing the location of each report within the section at the
beginning of a one to two sentence paragraph, these sections compartmentalized
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the various levels of preservation and certainly had readers searching to find out
what was happening in a town near them or a town dear to their heart.
The National Council being a young and growing organization during these
years, news specifically related to the organization made up almost 25 percent of
printed articles. These articles dealt directly with informing the public of the key
players at the organization and the roles they played in continuing to build the
foundation of the National Council.
The greatest number of articles that pertained to organization news was
reports, representing 76 percent of all news pertaining to the organization. These
types of news articles were the reports of board members and happenings, and the
“In and Out of Headquarters.” On February 1, 1952, the National Council moved to
712 Jackson Place to join forces with the recently formed National Trust for Historic
Preservation. It was at this time that “In and Out of Headquarters” became “712
Jackson Place.” 36 In both incarnations, the column was a way to inform the
members of the growing staff of the National Council, the skills and backgrounds
they brought to the table, the involvement of staff members in the preservation
sphere, and proof that the organization was growing. It was also this type of
reporting that explained the legislation behind the formation of the National Trust
for Historic Preservation.
The publication was also a vehicle for the National Council to announce
upcoming events to members and the general public. This constituted another 16
36

“712 Jackson Place,” Historic Preservation, Spring 1952: 2.
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percent of news about the organization. Annual meetings were the most common to
be announced. When they were not announced, they were reported after the fact.
Space in the Quarterly Report was also dedicated to member news—almost 5
percent. Announcements were made regarding dues. In one case in 1952, the sale
of the ferryboat “Brinkerhoff” appeared in the magazine in an effort to appeal to any
individual or organization that had space to exhibit it.37 Most member news was
submitted by individual members and member organizations as a way to reach a
national audience—and the space was free of charge.
A very small portion of the reported news, only about 2 percent, could be
classified commemoration news. This news constituted any article that announced
an upcoming event or date that marked a historical event. For example, two
announcements were made in the Winter 1952 edition of Historic Preservation; one
announced the special events and programs surrounding the Ohio Sesquicentennial,
and the other heralded the upcoming 50th anniversary of powered flight in DC.38

THEMES: 1949-1952
In the early years of the National Council for Historic Sites and Buildings, the
Quarterly Report was used to inform the general public of the role of the
organization in the national conversation about preservation. Nearly 14 percent of
all news was related to the organization—its structure, its programs, its people and

37
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“Want a Ferry Boat?” Historic Preservation, Summer 1952: 7.
“Ohio Sesquicentennial” and “Anniversary of Flight,” Historic Preservation, Winter, 1952: 3.
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its role in the preservation movement. From the article “Department of Interior
Request for Cooperation” in the March 1949 issue, the role of the Council as advisors
to government was established with the Secretary of Interior, J. A. Krug, asking the
Council for “recommendations regarding the completion of an adequate nationwide
survey of historic sites and buildings.”39 There was also evidence of the National
Council becoming integrated into main-stream media. In the September issue of
1949, it was announced that David E. Finley, Chairman of the Executive Board, was
quoted in a New York Times article “Topics of the Times” and that preservation was
also the subject of another Times article titled “To Preserve our Heritage.” The reach
of the preservation message also extended to the New York Sun and Interior Design
and Decoration. 40
While the message of preservation was gaining steam through channels
beyond the Quarterly Report, by 1950 those managing the Report found it hard to
capture the full magnitude and breadth of the preservation movement with the
publication. “It is never possible in the abbreviated ‘Quarterly Reports’ to do more
than touch lightly on the main events in the passing history of your National
Council.”41 They vowed time and time again within the publication, however, to
continue to deliver the news with the help and support of members to allow them to
continue to do so.

“Department of Interior Request for Cooperation,” Quarterly Report, March, 1949: 3.
“Publicity,” Quarterly Report, September, 1949: 2.
41 “In and Out of Headquarters,” Quarterly Report, June, 1950: 2.
39
40
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Most of the pages of the early Quarterly Report, which never exceeded ten
pages, were filled with short clips of news regarding projects around the country
and even around the world. On average, an entire page of each issue was dedicated
to bringing news of “Preservation in Progress” or “Active Preservation.” These two
categories reported the good works on behalf of preservation by member
organizations and individuals. International preservation news—at the time called
“Foreign Preservation”—was not originally covered in the publication in 1949, but
by 1950 was covered in a similar fashion as domestic preservation.
Legislation reports also received a full page of news coverage during this era.
It was a reinforcing statement that the goal of the National Council was to work with
legislators and interpret laws pertaining to preservation to its members and the
general public. Legislation at all levels was covered: from the adoption of
ordinances that created Boards of Architectural Review on the local level42; to the
transference of federal historic property to states or municipalities (namely forts)43;
to the important landmarks and eventual charter of the National Trust for Historic
Preservation by Congress in 1949.44
It is in this era as the National Council for Historic Sites and Buildings from
1949 to 1952 that the organization established its mission and presence through the
publication. By creating distinct categorization of its articles, the Council was able
to reinforce their ideals of what was considered progress in preservation and to
42
43

5.
44

“Legislative Progress,” Historic Preservation, Summer, 1952: 3.
“National Park Services Studies of Surplus Historic Forts Continue,” Quarterly Report, March, 1949:
“The National Trust,” Quarterly Report, November, 1949: 1.
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contrast those ideals with the hardline stance that was taken against the demolition
and destruction of historic resources in the United States.
The early Quarterly Report was the beginning of a public platform in which
to inform readers of preservation trends and to bring transparency to the
organization. This included the marking of the end of the National Council of
Historic Sites and Buildings in an editorial by Frederick L. Rath, Jr. printed in the last
issue of 1952: “In this personal editorial, I am to say farewell to the National Council
for Historic Sites and Buildings while I hail the ‘new’ National Trust for Historic
Preservation.”45

INTRODUCTION: 1953-1956
When the National Council for Historic Sites and Buildings merged into the
National Trust for Historic Preservation, the Quarterly Report transitioned
effortlessly. Despite the publications name change, the content and layout remained
largely the same. The cover design changed, moving to a shaded background and
discarding the flourished border. News was categorized into the same format that
the National Council had developed with columns including “Destruction,” “In
Danger,” “Active Preservation,” “Legislative Progress,” “News of Members,” and
“Proposed Preservation.”

45

“The New National Trust,” Historic Preservation, Winter, 1952: 4.
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THE NEWS: 1953-1956
The occurrence of commemoration stories and preservation news was
almost identical to the frequency of these types of news under the umbrella of the
National Council. A significant shift, however, occurred in the member news and
Trust news categories. Whereas Trust news had accounted for 25 percent of
coverage in the first four years, it only accounted for 13 percent the first three years
of publication as the National Trust. Conversely, member news accounted for 18
percent during these three years as opposed to 5 percent as the National Council.
This shift is easily understandable. In the first years of the preservation
organization, news of member activities was required to advertise their efforts and
inform members and others who may pick up the Quarterly Report of the reasons to
support such an organization. After four years and with the merger of the National
Council into the National Trust, the communications focus of the organization
emphasized reporting the efforts of the growing member base. This allowed the
organization to fulfill several functions: to be a source for preservation news; to
support preservation efforts around the country; and prove that the organization
was working.
It is unsurprising that reports accounted for 62 percent of all articles.
Announcements were prevalent, representing 26 percent of all articles.
Announcements accounted for 60 percent of Trust News and 29 percent of Member
News (reports were the most common type of articles for Member News at 57
percent). This shows that while the organization was reporting past news and
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accomplishments of members and member organizations, they were inviting more
people to be involved in the upcoming efforts of the Trust.

THEMES: 1953-1956
The regular columns of the Quarterly Report took up the majority of news
reported each issue. Because of this and the continued effort to bring attention to
the need of an organization such as the National Trust to protect historic resources,
destruction was the most common theme. These stories from around the country
normally centered on a particular house or property being destroyed, but in 1955
the column featured the development monsters that played a large part in the
destruction: shopping centers, subdivisions, parking lots, and modern
improvements among them.46
Active preservation, proposed preservation, and education opportunities
were equally frequent during this time as each represented 9 percent of the
reported news. Among the opportunities for preservationists for continued
learning were short courses offered by the New York State Historical Association on
Historic House Keeping, seminars on American culture, and historical and archival
management.47 In addition, opportunities like the English National Trust’s
Attingham program and the graduate fellowships in Early American Arts and
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“Destruction,” Historic Preservation, Fall-Winter, 1955: 5.
“Short Courses,” Historic Preservation, Spring, 1955: 2.
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Cultural History given by the University of Delaware and Henry Francis du Pont
Winterthur were advertised.48

“English Trust School,” Historic Preservation, Spring, 1955: 6 and “Winterthur Fellowships,”
Historic Preservation, Fall-Winter, 1955: 2.
48
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CHAPTER 4
THIS HISTORY MATTERS: 1957-1971

INTRODUCTION
At the beginning of 1957, the quarterly shrunk from 8.5 inches by 11 inches
to 5.75 inches by 8.75 inches. It also changed from black-and-white to black-andwhite with a terra cotta colored cover and accents. The slogan across the bottom of
the cover read “Guarding America’s Heritage.” At that time, there were four
volumes a year, and each new issue of the year continued the page numbering from
the previous volume, creating one cohesive volume for the year. The columns were
similar to those of the previous quarterlies; News of Members, Proposed
Preservation, Progress Report, Membership, Destruction, In Danger, and
Publications.
Most issues included articles that were a snapshot of historic preservation
issues of the time, and rarely were these issues collectively centered on a particular
theme. No editorials were present during the early part of the era, and only a
handful of articles reported on the employees of the Trust.
However, one article in the second issue of 1960 announced the resignation
of President Richard H. Howland. David E. Finley, chairman of the Board of
Trustees, was quoted as saying:
We are grateful to Dr. Howland for his distinguished and untiring
service to the National Trust during the past four years. Not only has
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our supporting membership almost doubled, but the preservation and
educational activities of the Trust have been greatly expanded.49
This change led to the appointment of Robert R. Garvey, Jr. as executive
director. His résumé included serving as executive director of Old Salem, Inc. in
North Carolina, where under his direction the non-profit began restoring the town
of Salem to the “early village atmosphere of 1766.” He was also a World War II
veteran who had served in the Southwest Pacific, reached the rank of major, and
was awarded the Distinguished Flying Cross. He was “in business” for five years and
was part of multiple volunteer efforts in North Carolina, including the Boy Scouts of
America and the North Carolina Confederate Centennial Commission.50
Helen Duprey Bullock continued as editor. She eventually eliminated the
columns that had appeared since the quarterly’s inception and wrote her first
dedicated editorial—which was called “Preservation Features”—for the second
issue of 1961. In addressing the readership in this fashion for the first time, she
took the opportunity to clearly state what the focus of the Trust was as it related to
that issue’s theme, the “new frontier”:
With the emphasis on the new frontier in our national life, the
National Trust for Historic Preservation continues to emphasize the
new frontier in the old frontier—intelligent reclamation, restoration,
and re-use of sites, buildings, and objects from our past.
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“Trust Appoints Director,” Historic Preservation, Vol. 12, No. 3, 1960: 85.
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She also pointed out that “all signs point to further increases in leisure time and all
types of recreational spending.”51 Tourism, of course, was an integral part of
historic preservation, and therefore this was welcome news.
After the “new frontier” issue, subsequent issues that year were themed.
These themes were “The Heritage of Progress” and “Urban Renewal.”52 Urban
Renewal was a new concept at the time and preservationists were at odds with the
trend and the “bulldozer brotherhood.” The National Trust used this issue of the
magazine, and later articles in other issues, to spin a positive approach “that urban
renewal can be one of the strongest allies of historic preservation, to be recognized
and used as such by local groups.”53
The magazine was also being used as a venue to bring to members reports
from speakers at annual meetings. Externally, the editorial staff of the National
Trust was contributing their own commentary to other publications such as the
Journal of the American Institute of Architects, Antiques, The Carpenter, Interiors,
House & Garden, Women’s Day, and even the Congressional Record.54
As the preservation movement continued to pick up steam, so too did the
efforts of the National Trust and Historic Preservation. In 1963, it was announced
that the magazine would be published six times a year—a change that only lasted
through 1966. Bullock observed the incorporation of preservation into the
American culture:
Helen Duprey Bullock, “Preservation Features,” Vol. 13, No. 2, 1961: 44.
Historic Preservation, Vol. 13, No. 3 and 4, 1961.
53 Helen Duprey Bullock, “Preservation Features,” Historic Preservation, Vol. 13, No. 4, 1961: 148.
54 Helen Duprey Bullock, “Preservation Features,” Historic Preservation, Vol. 14, No. 1, 1961: 4-5.
51
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The rapid reshaping of American cities has actually accelerated the
preservation movement, and directed it from a concentration on
single isolated 17th- and 18th-century structures of historic and
architectural merit, to whole communities of varying periods and
homogenous character. … [P]reservation will be accepted along with
music, painting, sculpture and other arts, as a phase of American
culture.55
Within a matter of years, preservation accelerated even further with
publication of With Heritage so Rich, a report of the Special Committee on Historic
Preservation by the U. S. Conference of Mayors that was released in January of 1966.
With a preface by First Lady Lady Bird Johnson, the report supported many avenues
of federal funding for preservation efforts that included growing the Historic
American Buildings Survey, expanding the Registry of National landmarks and
protecting this program through law, and the review of federally funded
programs—including urban renewal, highways, changes to federal buildings, flood
control, etc.—in order to mitigate damage to historic structures and resources.56
These recommendations were directly related to the writing, passing and
implementation of the National Historic Preservation Act of 1966 later that year.
With the preservation movement growing rapidly during this era, the
National Trust was outgrowing their offices on 17th Street in Washington, D.C. It
seemed apropos (given the connection of the incumbent presidency to growth of
preservation) that in 1966 the organization made the move to the Decatur House
near the White House on Lafayette Square. A new surge in activity for the Trust
Helen Duprey Bullock, “Preservation Features: New Year’s Greetings,” Historic Preservation, Vol.
15, No. 2, 1962: 44-45.
56 Helen Duprey Bullock, “Preservation Features: With Heritage so Rich,” Historic Preservation,
January-February, 1966: 6-7.
55
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brought about a renewed sense of urgency in its publications. This was evident in
the editorial staff’s commitment to disseminating papers from the annual meeting
through Historic Preservation as quickly as possible.57
In the year following the move, Robert Garvey, Jr. resigned as president.
Without fanfare, James Biddle (a former curator at the Metropolitan Museum of Art)
appeared as president in the July-December issue of 1967. This issue was also the
first of three annual “special issues” dedicated to one specific Trust property, this
issue being dedicated to the Decatur House. A detailed property history was
presented in the magazine with articles that included: “Introduction: Decatur
House—A Reconciliation 1818-1967,” “Decatur House: Design and Designer,”
Decatur House Furnishing 1818-1967,” “Commodore Stephen Decatur,” “Mrs. Susan
Wheeler Decatur,” “Gen. Edward Fitzgerald Beale,” “The Truxtun Beale Years,” “Mrs.
Marie Beale Entertains,” and a five section appendices that included inventories and
other important documents pertaining to the house.58 In 1968, Belle Grove received
a special issue. In 1969 it was the Pope-Leighy House.59 Each issue followed the
same outline of the Decatur House issue, with features on the property, its interiors,
and its owners.
Apart from the special issues, Historic Preservation did not change again until
1972. The one exception was that Terry Brust Morton, who began her time at the
Trust as secretary to President Howell in 1956, wrote editorials beginning in 1969,
Helen Duprey Bullock, “Preservation Features,” Historic Preservation, September-October, 1966:
182.
58 Historic Preservation, July-December, 1967.
59 Historic Preservation, July-December, 1968 and Historic Preservation, April-September, 1969.
57
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operating as the primary editor at that time and she continued to do so for another
ten years. During her twenty-six years at the Trust, she rose to serve as director of
the Preservation Press before she left the organization in 1982.60

THE NEWS
Of the articles coded between 1957 and 1971, 77 percent were considered
preservation news (with 67 percent of those being reports) and 18 percent were
articles related to the Trust (with 40 percent being reports and another 40 percent
being announcements). Only 5 percent of news was considered to be member news,
down from 10 percent in the previous era.
In an era of preservation where there was a lot of information to disseminate
regarding legislation and movement trends, reports accounted for 61 percent of all
articles. Announcements were the second most frequent at 14 percent. This can be
attributed to the growing interest in offering education opportunities to
professionals and interested parties on preservation and the Trust’s role in getting
that information to its members. There were also many announcement regarding
acquisitions pertaining to Trust properties.

Russell V. Keune, “Interview with Terry B. Morton,” CRM: The Journal for Heritage Stewardship,
Summer 2010.
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THEMES
The most common theme among articles from 1957 to 1971 was
publications. These articles were reviews of books that the Trust felt worthy of
marketing in their magazine. They also were attributed to announcements of books
being received at the Trust. This trend shows how the organization was building
itself to be a “library” of preservation knowledge.
The second most common theme was historic sites. This can be largely
attributed to the national move towards embracing historic preservation and many
organizations around the country beginning to acquire and manage sites of their
own.
Also as preservation was being embraced around the country, the issue of
planning for preservation was often discussed and was the topic of many papers
given at meetings and conferences that were published in Historic Preservation. In
the October-December issue of 1969—an issue themed around “Historic
Preservation and the Business Community”—there were three sections of three case
studies each that were titled “Will Success Spoil Historic Preservation? The Problem
of Commercial Encroachments and Exploitation,” “Bankers, Builders and
Developers: The Case for Constructive Involvement,” and “Case Histories of Business
Participation in Historic Preservation.”61 A related theme, urban renewal was also
often discussed. Finding a symbiosis of this type of urban planning and
preservation was a primary goal of the Trust during this era.
61
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The preservation movement itself was often the theme of articles during this
time. It seemed to be a favorite of Helen Duprey Bullock, who wrote several
editorials on the topic. Some of these, and other articles, focused on the role of the
National Parks Service or the Historic Buildings Survey—where they had been and
where they were going.62 The latter subject was discussed in Bullocks editorial “Of
Mansions and Missionaries.” She recounted the discussions about the movement
between American and English preservationists at a conference in Williamsburg,
Virginia, and the discourse that ensued focused on the way surveys should be
conducted.63
Other less common but relevant topics of the time were the economics of
preservation, education opportunities for members, and the interpretation of
legislation regarding preservation. This was also a time where a growing interest in
heritage tourism was explored in several articles. One article titled “Pennsylvania,
The Tourist State” highlighted, among other achievements, the “Discover Historic
Pennsylvania” program that was the first to feature a marketing effort that packaged
all of a state’s historic resources together, and would be emulated for years to
come.64
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CHAPTER 5
THIS AUDIENCE MATTERS: 1972-1979

INTRODUCTION
Readers of Historic Preservation perhaps raised a quizzical brow when they
received the first issue of the magazine in 1972. The new square design boasted for
the first time full color. Instead of the familiar sepia tones of the previous fourteen
years, this redesigned magazine was a flood of imagery and hues. The cover
featured a sunset backlit Brandywine River Museum in Chadds Ford, Pennsylvania.
In addition, a photograph was laid behind this artfully crafted picture and wrapped
the covers from front to back.65 This first edition of the new design was
enthusiastically dedicated to the senior editor Helen Duprey Bullock. “Helen Duprey
Bullock has spent a lifetime alerting and educating the American public to the values
and techniques of preservation,” Terry B. Morton, editor, wrote of the National
Trust legend.66 It seemed that this new design was not only an embarkation of new
design and trends in style, but also a departure for the preservation movement.
With larger pictures and brighter colors came commentary on lifestyles and
pastimes. The preservation movement, as interpreted by the National Trust, was no
longer just for the “preservationist,” but was to be accessible to all Americans in all
walks of life.
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As the breadth and reach of preservation grew, the Trust grappled to define
the true mission of the organization. In the editorial of the last issue of 1974, the
struggle was presented as the catalyst for a refocusing of the direction the Trust
would take after deep reflection on its first 25 years. Commissioned by the National
Trust Board of Trustees and chaired by Trustee Robertson E. Collins, a 20-person
Special Study Committee was conducted and the findings resulted in what was
considered a “new order and direction to our complexity of interests.” For the
National Trust, the study suggested “the primary purposes of the Trust are to assist
and influence historic preservation activities of public and private organization
throughout the country and to maintain exemplar programs.”67 As for the role of
the magazine in attaining this goal “to enhance the total environment” of
preservation, the medium was called on to “help create a popular demand for
historic preservation and an understanding of its values.” 68 Again, this illustrates
the desire of those at the helm of the preservation movement to gain a greater base
of support and to do so in an engaging way that made information easy to
understand.
One target audience for the magazine, and therefore preservation, was young
people. As the Special Studies Committee was completing their report, the National
Trust conducted its first search for candidates for a National Trust Historic
Preservation Journalism Award. The award was to be the prize of a student essay
Excerpt from the September 1973 findings of the National Trust for Historic Preservation Special
Study Committee as printed in “Preservation Features: Twenty-five Years, Plus,” Historic
Preservation, October-December, 1974: 2.
68 “Preservation Features: Twenty-five Years, Plus,” 3.
67
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competition and was begun by Alice Winchester, editor of Antiques magazine from
1938 to 1972 and recipient of the Louise du Pont Crowninshield Award for
superlative achievement in historic preservation in 1972. She returned the $1,000
cash prize attached to the Crowninshield Award to the National Trust for just such a
competition. The first award was bestowed to Mark Latus in 1973, and when the
competition was again repeated in 1975, many entries were submitted by students
who were involved in preservation studies in the 70 plus colleges or universities
that offered such courses.69 The feature articles and book reviews of the first issue
of 1976 were all written by young people, and the honor of the National Trust
Historic Preservation Journalism Award went to 21-year-old James Yarrington, a
junior in social science at Eisenhower College, for his article “The American Right of
History,” an essay on the dichotomous nature of the preservation movement into
cultural-aesthetic and legal-political concepts.70
Also in 1976, the expressive and colorful cover design allowed for Historic
Preservation to commemorate the bicentennial celebration of the United States.
Each of the four issues that year was wrapped in an American flag, each issue
progressing from one incarnation of the stars and stripes to the next in
chronological order. In this way, the design lent itself to preparing the reader for
the contents inside—and to have a little creative fun in the process.
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In 1979, Historic Preservation underwent its second makeover of the decade.
Now a standard magazine size of 8.5 inches by 11 inches, it was believed by the
National Trust that “larger size, added pages, more color and bimonthly publication
will give us a better opportunity to cover the burgeoning preservation field and
bring ideas and practical information to our nearly 150,000 members.” The new
direction was expanding on the idea of inclusiveness and laid out a recipe for
upcoming issues that heavily focused on personal stories and stories of people—a
structure that was outlined by new columns that spotlighted the important people
behind the preservation movement and invited guest writers to contribute feature
articles with unique points of view. There was also a request for readers to send in
questions regarding preservation to be answered by the National Trust research
coordinator Philip D. Spiess, II. Suggestions for question topics included “sources of
old building materials, legal issues, funding sources and how to restore period
artifacts.” All of these changes seemed to be driven by a desire for the magazine to
be more interactive with readers and members. After all, it was the findings of
Chilton Research Services that “most members consider the magazine the most
important benefit of National Trust Membership.”71 As an added benefit, the
number of issues per year increased from four to six, making the magazine a
bimonthly publication for the first time.
This new design proved more interactive and enjoyable for readers and also
allowed members to voice their opinions of the new magazine look. In the May-June
71
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issue of 1979—two issues after the unveiling of the new look—member feedback
was printed in the new section HP Letters.72 To some, the magazine was exactly
what the National Trust had hoped—a new and refreshing design that excited
readers. Examples from pleased members read:
Surely many new members will be attracted by this innovation.
-Virginia M. McPeak, Washington, D.C.
The new format’s exposure of a much broader spectrum of efforts to
preserve and enhance our culture is stimulating as well as enlightening.
-Samuel W. Thomas, Louisville, KY
Ordinarily I’m against change, but for once I think the change is for the
better… I also liked most of the articles and found them very interesting
and useful. Many times before I have found the articles were neither…”
-Melanie Barr, Gainesville, FL
Others, however, opposed the change:
What have you done to your once most original looking magazine which
was so chic? Must it now be like all the others? - Dorothy Barringer,
Princeton, NJ
The new magazine format in no way compares favorably with the old
one. The new is just another magazine to be discarded when read…
Let’s return to the past, since that is what we want to save. –Franklin
A. Miles, Camp Hill, PA
Franklin Miles may have had a point in his criticism of the magazine in
regards to this being just “another magazine.” The magazine, for the first time since
the 1950s, had the appearance, shape and size of what is typically thought of as
standard magazine format. This did not, however, deter the National Trust from
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forging ahead with this layout and embracing their status as a legitimate—albeit
typical—publication machine.

THE NEWS
From 1972 to 1979, the majority of the news centered on general
preservation topics and efforts. Very few, if any, news stories spoke directly to
members or reported formally the news of members. This can be explained by the
focus of the Trust to move in a direction that included as many new
“preservationists” as possible. This publication was no longer just for members and
therefore aimed to be more general. Nearly two out of every ten articles or columns
did pertain to the Trust in particular, however. These were primarily feedback from
readers or reports on Trust owned sites.
While just under half of the stories were reports, a growing number of
articles were written in a commentary style. This type of opinion interjection can
also be attributed to the drive to have a greater reach and engage readers
emotionally to preservation issues. For instance, in the article “Anonymity and
American Culture” in 1972, author John D. Baker wagged a finger at the American
people for their lack of appreciation of our architectural heritage. “The anonymity
of the creators of architecture is, of course, a product of the public apathy for the art
of design,” he wrote. He goes on to characterize the climate of the architectural
environment in the United States as a “disaster for brick and stone.” There is good
news, he contended, as he wrote about several successful American movements to
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save architectural styles, such as the style of Frank Lloyd Wright.73 It is articles with
this type of personal spin that became a mainstay of the Historic Preservation
features in the 1970s.
Editorials were a regular in the 1970s, often tapping into an issue of
preservation that would be featured within the issue. These topics included such
things as commercial archaeology, preservation context, access for those with
disabilities at historic sites—specifically Trust Sites—and international
preservation efforts such as the designation of 1975 as European Architectural
Heritage Year. While the magazine was used as an educational tool for informing
new and old preservationists alike, there were little to no announcements made in
the publication. It was obvious the direction of the magazine was towards being a
resource and less about being a newsletter.

THEMES
The prevalent themes of the 1970s reflected the shift of the magazine to be a
resource. Instead of individual historic sites or house museums being highlighted,
architectural styles were the most common type of theme.74 This ranged from the
architecture of a culture in “The Architecture of Equal Comforts: Polygamists in
Utah”75 to “Jacksonville: Southern Home for the Prairie School.”76

John D. Bayer, “Anonymity and American Architecture,” Historic Preservation, July-September
1972: 12.
74 9.23% of coded articles between 1972 and 1979 were labeled “Architectural Styles.”
75 Paul Goeldner, AIA, “The Architecture of Equal Comforts: Polygamists in Utah,” Historic
Preservation, January-March, 1972: 14.
73

49

Another indication of the magazine as a resource was the frequency of
articles reviewing or featuring excerpts from publications. The column Books that
began in the third issue of 1972 pointed readers in the direction of new books that
allowed them to gain more information about varied preservation subjects. This
was not a new concept for the magazine, being a continuation of the column
“Publications” with the same aim but with a more substantial presence.
Visual art also made news in the magazine from 1972 to 1979. The first
instance in this era was an interview with Jamie Wyeth, a young landscape and
portraits artist in Pennsylvania.77 Other titles included “Tradition in Clay: Piedmont
Pottery,” “Study in National Trust Portraits,” and “Treasures from the Depression”—
a fascinating glimpse at the discovery of the hundreds of murals, paintings and
sculptures that were federally funded and depicted Americana in this bleak era of
our nation’s history.78 And just as it had been in the 1960s, preservation planning
for communities was a reoccurring topic in the 1970s. This included commentary
on the struggles of the resort town of Palm Beach, Florida and also the dos and
don’ts of attending Public Hearings in support of preservation. 79 In an effort to
educate readers on how to make preservation planning work for their small town,
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an article titled “Small Town Preservation – a Systematic View” was published in
1975.80
Other themes that show up in a smaller way during the 1970s, as opposed to
previous decades, were adaptive reuse and Trust sites. Endangered sites and
destruction of historic resources were significantly less present in the 1970s issues
of Historic Preservation. Again, this was a nod to the emphasis on preservation
progress and education about the preservation ethic projected by the articles. It
was during this era, however, that some interesting themes were noted for the first
time. At least two articles in the July-September issue of the magazine dealt with
accessibility of historic sites for disabled persons as reaction to recent proposed
regulations by the Department of Housing and Urban Development in April of 1978
to implement Section 504 of the Rehabilitation Act of 1973. The act provided that
handicapped people not be denied the benefits of programs and activities funded by
the government. In the editorial, “Preservation Features: Access to History,” the
National Trust presented its side of the debate as to how this should effect historic
sites—including their own—and the provision for Community Development Block
Grants to essentially “do no harm” to historic structures by stating “the historic
preservation community urges other federal agencies to include specific provisions
in such regulations concerning historic buildings.” 81 An entire five-page spread in
the same issue of the magazine addressed the issue in further detail. “Open Door for
Carol J. Galdbreath, “Small Town Preservation – A Systematic View,” Historic Preservation, AprilJune, 1975: 12.
81 “Preservation Features: Access to History,” Historic Preservation, July-September, 1978: 3.
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the Handicapped” used vague statistics and concrete examples of sensitive
implementation of handicapped access to historic sites, all the while highlighting
obstacles and offering solutions.82 It is in this type of article, and articles with
themes like cultural heritage, that the shift of the preservation movement to not
only be a social movement but also a social justice movement is evident.
Other themes of significance in this period (that are mentioned only
sporadically) are themes such as commercial archaeology or the preservation of
government structures. The former was mentioned in an editorial in 1978 and the
latter in a piece on U.S. Mints and their architecture published in 1975. Urban
design was also a theme that was first introduced in the magazine as early as 1978
with an excerpt from Grady Clay’s “Alleys: A Hidden Resource.”83
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CHAPTER 6
THIS MOVEMENT MATTERS: 1980-1989

INTRODUCTION
For the National Trust for Historic Preservation (and many programs that
accepted federal money) 1980 marked the beginning of a struggle to retain federal
funds. As the organization joined the fight for funding before legislators on Capitol
Hill, Thomas J. Colin—named editor at the beginning that year—reflected on the
growth and importance of the preservation movement for his editorial. “Make no
mistake,” he wrote, “historic preservation is a movement capable of stirring the soul
and making a difference in the way all of us live, rich and poor, urban and rural,
house restorer and weekend putterer.” As for his personal definition of
preservation—a definition that would influence the content of the magazine under
his direction—he believed it lay in the breadth of America’s national heritage. It
was for this that he believed people read Historic Preservation. The magazine was
where Americans went “to find out about their country and how to save its often
fragile heritage.”84
While Colin seemed optimistic about the preservation movement and the
role of Historic Preservation in the movement, he was also realistic in the
management of the publication. It was under his direction that the magazine
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featured, for the first time ever in its 31 year history, advertising within its pages. In
After Words in the September-October 1980 issue, the magazine presented its case
for advertising:
Skyrocketing paper and production costs, and cutbacks in funds
received by the National Trust, made it essential that the magazine
begin to carry its own weight financially. The revenue the ads
generate will free limited resources needed to continue the work that
has made the Trust the nation’s preservation leader – and to
undertake new initiatives, such as those planned by President
Ainslie.85 Bear with us in this transition, and let us know when you
think we succeed, or fall short.86
With this, a flood of eighth page, quarter page, half page, and full page ads
began to fill the magazine’s pages, hocking anything from nails to bedspreads to (the
most common) park benches. Also included were books and marketing for tourism
around the country. And while readers were not likely to cheer all of the blaring
messages that cluttered the pages of columns, they did speak up from time to time
when the magazine and its advertising did fall short. One such instance occurred in
1984 after the printing of an ad in the November/December issue encouraging
readers to “Own a real piece of history!” International Coins & Currency, Inc. of
Montpelier, Vermont was advertising “authentic pieces-of-eight silver treasure”
pendants. A concerned reader—who happened to be a professional archaeologist
and professor of historic preservation—wrote to voice his displeasure with an ad
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promoting what he considered inappropriate for a magazine that was devoted to
preservation:
The jewelry was obtained from a ‘Spanish Treasure Fleet’ off the
Florida coast. My problem with this ad is that it promotes the sale of
relics obtained by treasure hunters—the main adversaries of
preservationists… I urge you to refuse ads that promote the sale of
illicitly obtained artifacts. 87
The editorial staff responded to this article defending the legal procurement of these
artifacts with proper license, and stating that sale of some salvaged items was
considered acceptable by experts in the field. The response went even further still
to say “Historic Preservation would never knowingly promote illegally obtained
artifacts or anti-preservation practices. An upcoming article on underwater
archeology will discuss the salvage problem.” This did not end the debate. Another
reader J. Barto Arnold III, chairman of the Advisory Council in Underwater
Archaeology, had a letter published in the October 1984 issue of the magazine
defending the concerned reader, Dr. Hulse:
It is not relevant that the treasure items were legally obtained. This is
analogous to a situation in which it is legal for an owner to tear down
an historic building… The ethically correct stance is to discourage the
commercial exploitation of archeological sites, including historic
shipwrecks. Running ads to sell treasure artifacts only encourages such
exploitation.88
The whole ordeal illustrated the importance and delicate balance of
advertising in a publication. What the Trust surely considered after this incident
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was the importance for the ideals of advertisers to be in line with the ideals of the
organization and promoting the overall goals of the Trust.
Not only was the magazine used to advertise for outside companies that paid
for the precious space, but the magazine was used as it always had been to promote
its own programs. In the July/August issue of 1980, Colin wrote an editorial titled
“We Love New York.” He wrote about why New York was his favorite city and why
it was for so many others. In the latter half of his article, he reveals the motivation
behind his love note and the reason for so many articles about New York to be
featured in the coming issues. “We unabashedly timed them to ballyhoo the Trust’s
annual meeting in October, the first to be held in New York since 1961.”89
Colin continued to make changes that seemed to stem from his mission of
“connecting” with the reader. After a decade where hardly any news was written
directly for members that outlined what the organization was doing on their behalf,
new sections were introduced to the magazine in 1983. Colin explained in From the
Editor in the August issue of that year that the department Focus on the Trust would
give members a “more rounded, real-life picture of their organization.” 90 One
reader wrote that “Focus on the Trust was informative and humanized the efforts of
staff and volunteers.”91 In addition, the department Open House would feature
residential restorations—a theme that was considered by the staff of the magazine
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to be desired by readers after studying demographic data, reading letters from
members, and meeting members face-to-face.92
Earlier in 1983, the magazine had undergone a design transformation. The
colorful backdrop of the 1970s and early 1980s covers was simplified to include
only a singular picture with a solid color background. The spine of previous the
magazine—which had displayed the issue number along with the title and volume
numbers—was done away with in favor of a simple stapled spine. It can be
presumed that this also had to do with the budget cuts of the early 1980s.
One expense the Trust did not spare was the expense incurred by
membership polling. Under the presidency of J. Jackson Walter, Colin was able to
fund research that extracted detailed demographic information from members in
1985.93 The results showed first and foremost that 77 percent of readers renewed
memberships from year to year. In addition, the data was able to determine that
Trust membership was made up of half men and half women who had a median age
of 53. Sixty percent of members were married and half of members completed some
postgraduate work. With half of the membership holding jobs as executives or
managers, the median household income was $49,700—and more than 85 percent
of them owned their own home (of which the median value was above the national
average).
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Advertisers of the magazine paid special attention to statistics such as the
findings that 58 percent of members bought antiques, purchased about eight
hardcover books, and traveled domestically four times and international once each
year. The data also found that over 20 percent of members lived in historic homes
and 29 percent restored old properties. Almost 25 percent of members were
actually commercial or residential restoration professionals.94 Overall, the
demographic of readers reported is reminiscent of the early member characteristics
and does not reflect a youthful and diverse audience the magazine targeted in the
1970s.
The organization, however, was growing. In the June issue of the 1989
magazine, President “Jack” Walter announced in his first President’s Note that the
membership was at 225,000—an increase of 80,000 members since 1985 when the
polls were conducted. Walter personally felt that even with the growth it was
important to form bonds with members, and the best way would be through the
magazine itself. “That’s the reason behind this new column,” he said of President’s
Note. “In the months ahead I’ll use this space to share my views with you on key
issues facing us here in Washington and in communities nationwide.”95
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THE NEWS
Throughout the 1980s, the National Trust published six issues of Historic
Preservation a year. The length of the publication also grew as some issues in the
latter years exceeding 90 pages. Issues published at the beginning of the decade
only ran around 65 pages in length. Even with the push for the Trust to better
communicate the goings-on of the organization to members through the magazine,
it is no surprise that over 80 percent of news was general preservation news.
Commemoration stories represented only six percent of articles, but explored new
themes to the magazine such as the paranormal and Christmas-time traditions.
Trust news during this era was mainly routine with the printing of letters from
readers or the announcement of upcoming events. Focus on the Trust did, however,
serve as the primary platform of insight into the day-to-day happenings and
interests of the organization.
Almost half of all news was general reports and the commentary style of
writing constituted 12 percent of all articles. In this decade, personality profiles and
question and answer columns—specifically reader questions and expert answers—
became more common. These trends illustrated where the magazine in the 1970s
strived to reach and broaden the preservation movement, the 1980s direction was
to humanize the movement and engage the growing base even further.
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THEMES
With the feedback from readers in the 1985 polls and the finding that
restorations were among the most desired news by responders, the theme of
restorations was the most reported in the 1980s. In fact, eleven percent of articles
from 1980 to 1989 focused on this theme. And the titles suggested the passion that
preservationist around the country were putting into their work. In 1984, two such
articles centered on people who were making restoration their life’s work.
“Townsend Anderson’s Restoration Secret” highlighted the career of the Vermont
craftsman who took what was considered the “All-American” approach to making
his passion for restoration pay off—by making it a business. The article profiled
Anderson as “one part traditionalist and one part iconoclast” who built his business
on paint colors, excellent craftsmanship, and tradition. As with most articles written
during the 1980s, the issue of the economy was addressed. Anderson described the
environment in which his business functioned:
We’re competing in a market that is geared toward manufacturing
and assembly. We’re trying to compete, and obviously we have to
compete at the higher end. But we are offering restorations that
function in the economic community and that function very well.96
This article, and others like it, put a face and value on the growing field of
professionals in preservation. It is evident in this type of article that the Trust was
trying to publicize the merit of restorations in a time where most people only saw
the bottom line when it came to their own dwellings and future investments.
Nancy Price Graff, “Townsend Anderson’s Restoration Secret,” Historic Preservation, February,
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One article that directly confronted the economics of restorations was
published in 1987 and titled “Doing the Crazy House Rag.” The tagline read “How
adventurous rehabbers make comfortable homes out of the most unlikely old
places.” The article chronicles the cost-conscious owners of three aged and
abandoned properties. The first property owners were a duo in New York City.
Sarah Bartlett, a money and banking editor for Business Week magazine, and John
Petrarca, an architect, bought an uncommonly low-priced building in a once dairyand-produce center of lower Manhattan. Taking advantage of every inch of usable
space, including the basement originally only accessible by and exterior trapdoor,
the couple was able to turn this neglected sliver of a building into one of the few
single-family dwellings in their neighborhood. Louis Velez, a contractor whose job
often included demolishing old buildings, adopted a 19th-century New Orleans
firehouse. The article goes on to outline all of the changes he made to adapt this
space to a usable family home. And lastly, California artist Bill Morehouse was able
to acquire an old dairy farm at $2.85 per square foot to house his home and studio.97
Also in 1987, a more intimate account of a restoration was published in the
article “I’ve Fallen in Love,” an excerpt from the book Dreaming in the Dust by
Katherine Chrisman. It chronicled the authors loving restoration of her Victorian
home in Minneapolis. With sections labeled as diary entries would be—April 5, July
20, September 18, and so on—and pictures laid about the page as if in a scrapbook
or strewn about the pages of the journal, the reader was invited to become part of
97
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the restoration effort.98 This immersion in preservation, after all, is what the
magazine used as a vehicle not only to inform readers of preservation efforts, but to
inspire them to do the same.
Other themes that were closely related to restoration also became frequent
in the 1980s. With the column Home Work a regular in the magazine, methods in
restoration of a particular medium were addressed in each issue. Examples of
topics for Home Work are “How to Care for Vintage Photos,” “How to Cover Your
Floor,” “Caring for Old Textiles,” “The Art of Stenciling,” and “10 Most Common
Restoration Blunders.”
Profiles of preservationists were also relatively frequent themes in the
magazine. In the early 80s, the magazine featured a column called I’m a
Preservationist that highlighted the efforts of individuals like Carol Braddock of Ohio
who “fell” into preservation in 1972 after working for the Neighborhood Housing
Service program in Cincinnati that worked as “rehabilitation counselors” to
residents and city government;99 or Charles Betts, a prominent banker from Texas,
who restored the historic Tips building in downtown Austin, Texas as a new home
for his growing firm, Franklin Savings.100 These columns were written in first
person and illustrated how professionals from all walks of life could be
preservationists. Editorials and commentaries were also written about the need to
Katherine Chrisman, “I’ve Fallen in Love,” an excerpt from Dreaming in the Dust printed in Historic
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engage young people as preservationists, like the Afterwords article written by
Charles Clark posing the question “Are preservationists born or made?”101
In addition to a variety of different kind of preservationists that were
spotlighted during the 1980s, and the attention given to restorations, craftsmen of
different skills also were featured in the magazine. In 1981, the article “Devoted to
Bricks” reported on Maine craftsman Richard Hossman’s career in creating bricks
using historic techniques that were in high demand by builders and restorers.102
Steven Baird of Utah, an architect casting metal ornaments for restorers and postmodernists, was the subject of a 1987 article called “His Brilliant Career.”103 These
types of multi-paged feature articles were another example that the National Trust
aimed to bolster restoration and restoration trades and make them fashionable in
an era where restoration may have seemed cost prohibitive or out of style.
Several new themes were introduced to the magazine in the 1980s. Energy
efficiency was a theme of the November/December issue of 1981. Articles included
“Solar Energy: Wedding New Technology and Old Buildings” and “Designing St. Paul
for Solar Energy.” Facadism was presented in the October 1984 magazine with the
feature article “The Facadism Fad: Is it Preservation?” The magazine even explored
the theme of the paranormal in its March/April 1987 issue. A string of close
encounters of the other-worldly kind actually seems to fit with a magazine that
focuses on historic structures and landscapes, but the theme was indeed a departure
Charles Clark, “Afterwords: Get ‘Em While They’re Young,” Historic Preservation, July/August,
1987: 72.
102 Charlotte Renner, “Devoted to Bricks,” Historic Preservation, March/April, 1981: 2.
103 Joe Sherman, “His Brilliant Career,” Historic Preservation, November/December, 1987: 47.
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from the usual straight talk in most issues and was not found in any other years
coded for this study.

ADVERTISING
It is impossible to discuss the structure of Historic Preservation without
mentioning advertising in the issues from 1980 forward. Early advertisements
focused on a cornucopia of products that related closely to (and some not so closely
to) the preservation field. As time progressed, placement and organization would
evolve to be more methodical and beneficial to the advertising client. The column
Books, for instance, was often surrounded by ads for other books from various
publishers. By 1984, an advertising section near the last pages of the magazine
labeled Historic House & Museum Travel Directory listed tourist destinations by state.
The rate for advertising in this section was listed as $258 per year or $148 per six
months for six lines of copy. By 1987, more ads were relegated to special
advertising sections like Historic Preservation Marketplace where miscellaneous
ads—from antique wax polish to chimney systems to wooden toys and many other
wares and services—were placed. This did not necessarily take away from
advertisement placement throughout the magazine; it only added more opportunity
for advertising income.
While most of the advertising space was sold to offset magazine production
costs, the National Trust did take advantage of this new forum for marketing other
programs. Full page product advertisement ranging from Preservation Week
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posters to reproduction furniture that was part of their licensed reproduction
program were placed intermittently through the feature articles and columns of the
magazine. Other Trust advertisements included listings and events for National
Trust sites.
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CHAPTER 7
THIS PLACE MATTERS: 1990-2000

INTRODUCTION
The first issue of 1990 introduced a new editor—albeit with little to no
fanfare. Anne Elizabeth Powell, a career magazine editor, wrote her first editorial
on “The Rewards” of restoring an old home.104 It was not mentioned in this article
that focused on the restorations featured in that issue of the magazine, but it was
only a matter of months before there was a restoration for Historic Preservation
itself. The change came in the very next publication with the March/April 1990
issue. The redesign, she wrote, was “part of a larger endeavor to bring you a
magazine that is not only informative and graphically appealing but that genuinely
broadens—and stimulates—your interest in historic preservation.” Similar to many
changes in previous decades, the proverbial “breadth” of historic preservation led to
the introduction of such new departments: Clio’s Table, a column about food; The
Garden, a column about gardens and various horticulture topics; and The Architect, a
column about architects who preserve.
As usual, the change prompted readers to write. Some readers responded
kindly:
Love the March/April cover—new format is great! I especially like the
new features. – Lynn Larkins, Shorewood, WI
Anne Elizabeth Powell, “From the Editor: The Rewards,” Historic Preservation, January/February,
1990: 4.
104
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Others, however, were harsh and brutally honest in expressing their opinions:
I must be a young fogey, because your NEW! IMPROVED!—um, how can
I put it politely?—visual packaging turns me right off. Why a
publication with a theme of preservation should feel compelled to trick
itself up in postmodern magazine design is a mystery to me. – Jonathan
Lerner, Atlanta, GA
Not only is the cover incredibly ugly, but it suggests a dramatic turn for
the publication—a turn that is emphasized—good grief—by a gumbo
recipe! People who want that sort of thing should subscribe to Better
Homes and Gardens. – Myron Marty, West Des Moines, IA
… I am disappointed in the typographical approach. It shows evidence of
being a computer-generated attempt to be trendy. I find this especially
true with the front-cover logo. It lacks the niceness and finesse of some
of the past logos. – Kenneth O. Johnson, Oak Park, IL105
In the early 1990s, the magazine was not the only thing that was changing.
Jack Walter wrote his final President’s Note for the magazine in the March/April
issue of 1992. After seven years serving the Trust as president, Walter applauded
the new direction of the Trust to focus on four large concepts—diversity,
revitalization, livability, and communities.106 As he took his bow, he wished the
chairman of the board, Robert M. Bass, and others on the search committee good
luck as they searched for his replacement.107
In 1992, Richard Moe addressed the attendees of the National Trust for
Historic Preservation Annual Conference in Miami, Florida as the new President of

“Letters,” Historic Preservation, May/June, 1990: 8-9.
Specifically, the new mission statement of the Trust that was established that January by the
board of trustees was “to foster an appreciation of the diverse character and meaning of our
American cultural heritage and to preserve and revitalize the livability of our communities by leading
the nation in saving America’s historic environments.”
107 J. Jackson Walter, “President’s Note,” Historic Preservation, March/April, 1992: 6.
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the organization. Moe’s resume included a law practice in Washington, D.C., and he
had served as Vice President Walter Mondale’s chief of staff and as a senior staff
member for President Jimmy Carter. In early 1993, Moe introduced himself to the
Historic Preservation readership in his first President’s Note in the January/February
issue. Echoing the newly adopted focus of the Trust he wrote, “I am convinced that
the Trust can and should play a strong and substantive role in dealing with the
challenges facing America’s communities.” He vowed that his immediate attention
would be focused on development of a “comprehensive preservation-based urban
agenda.” He continued to stress purpose and set the tone of his vision for the Trust
under his leadership: “Respecting the past, improving the present, planning for the
future—these are the marks of a civilized society. They also constitute a definition
of preservation to which I enthusiastically subscribe.”
Moe played an integral part in the development of the magazine. Just one
year after his inaugural address to readers in 1993, it was Moe who announced the
changes to come for the magazine, revealing that in mid-1995 Historic Preservation
News—the newsletter publication of the Trust—would merge with Historic
Preservation. This merger would require changes to the magazine that included
adding four extra issues a year (making the total ten per year) and that there would
be a new section of the magazine devoted to the type of news the newsletter had
covered. Moe stressed that it was “the culmination of years of research and analysis
of our members’ needs and preferences” that led to this decision. He also cited the
major factors that necessitated the upcoming changes:
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One is a matter of simple economics: Proposed postal rate increases
are likely to saddle us with more than $2 million in new costs over the
next five years—an expense that our budge could not absorb, to say
the least. But this is more than a dollars-and-cents issue. It is my
hope that the new Historic Preservation can help bring together the
two main “wings” of our membership: those with a general interest in
preservation and those who are actively (perhaps even
professionally) involved in saving historic resources.108
While his vision of merging the two publications did come to pass, his vision
of more frequent publications would not come to fruition. In the
September/October issue of 1995—just as the changes were to take effect and with
Preservation News now added to the mix of news—Moe had to regretfully announce
that lack of funding had hindered the production of more than six issues a year. The
way he put it, the National Trust was under attack by the United State House
Representatives who approved a fifty percent budget cut for the organization’s 1996
fiscal year, and whose House Appropriations Committee proposed to cut funding
completely for 1997.109 Because of this—and years of foreshadowing and
forecasting for such events—Moe stressed the importance of the organization being
100 percent fiscally self-sufficient. He proposed that membership was the greatest
asset in fulfilling this goal. An ambitious goal of doubling membership in five years
was set, and he appealed to the emotions and loyalty of current members. “Just as
your needs have always driven our programs, your support has always been our
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strong foundation. I know that the National Trust can count on you in this
challenging period.”110
As anticipated changes were discarded and the Trust moved to focus on
financial stability of the organization, a changing of the guard as editor of Historic
Preservation took place in early 1996. “I’m new here,” said Robert Wilson:
I am not a preservationist by profession. My interest in the subject
does not focus on programs, sites, or legislation, important as these
may be. Instead, preservation is for me—as it is for most thoughtful
people, including you who read this magazine—something more like
an instinct. … Preservation has to do with looking at the past, but in a
rigorous, not a reverential way. … The more I think about it, the more
preservation seems to be quite simply about place.111
It was with this that Wilson set the tone for a new editorial phase of the
magazine, where “place” was the prerequisite for news. It also marked the change
of the magazine title from Historic Preservation to simply Preservation.112 This
change in semantics led some readers to air their grievances for the changing
magazine, and even the movement in general:
You are wrong to have dropped the word “historic” before
“preservation.” Obviously you weren’t around the last time people in the
movement wondered “what happened to the history in historic
preservation,” a little over a decade ago. –Michael A. Tomlin, Ithaca,
New York113
This criticism was met with a reader defending the shift in focus of the
magazine, and giving her own gentle explanation of the changes:
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The reader who laments the dropping of the word “historic” from your
title should take heart. … Preservation doesn’t always equate to
restoring falling-down buildings. It can also mean exploiting the
usefulness of what there is in front of us, in whatever state, particularly
in our older cities. … Dropping the word “historic” from the title will not
diminish our endeavors, but it might encourage a broader context for
them. –Barbara Palazzo, North Tonawanda, NY114
Whether the new name helped or hindered the movement, the magazine
achieved one of its greatest accomplishments in its nearly fifty year history in
1998—a National Magazine Awards for General Excellence, considered to be the
most prestigious award for a magazine.115 Preservation was now in the company of
magazines like Rolling Stone, Outside, and DoubleTake. The judges for the prize had
this to say about the magazine:
Preservation’s jumping-off point is architecture, but it’s also about
politics, art, history, places, and people. … Preservation tells the stories
of extraordinary buildings and sites all over the world. Beautiful and
full of surprises, it makes us care about what we have, what we’ve lost,
and what we should fight to save.116
Richard Moe announced this news in his From the President report of
July/August of 1998. While reflecting on this great accomplishment, he also
outlined the goals of the magazine. One was the ever-present goal of expanding the
preservation base, and the second was—in his opinion—to keep members informed
of the work the Trust was doing on behalf of America’s heritage. After many
decades of limiting news about the workings of the Trust, the magazine would now
feature an entire section entitled YourTrust that would a report the functions and
Barbara Palazzo, “Letters,” Preservation, Jaunary/February, 1997: 9.
Preservation was presented the award for the 100,000-400,000 circulation category.
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projects of the Trust—as well as announcing ways for members to be more
involved.117
The magazine ended the 1990s by reaching an impressive landmark. The
magazine turned 50. Again, it was President Richard Moe who reflected on this
achievement:
On the eve of our second half-century of leadership, we are, in many
respects, a new organization. We’ve embraced a new entrepreneurial
spirit. We feel a new determination to build effective partnerships for
preservation in both the public and private sectors.
In the same article, Moe discussed the new tagline of the National Trust’s
new graphic image: “Protecting the Irreplaceable.” He had used the year summary
report as a way to highlight just how the Trust had done that with the five major
points being that the Trust was “building and strengthening the preservation
movement,” “demonstrating preservation’s value as an effective tool for community
rebirth,” “winning major public policy victories,” “saving historic places at risk,” and
“improving and diversifying our own collection of historic sites.”118

THE NEWS
Even with a revitalized focus on the goings-on of the National Trust,
Preservation continued to focus primarily on stories of preservation around the
country. While reports were the primary vehicle for disseminating this news,
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human interest and commentary articles were on the rise.119 It was through these
types of personal opinion and personal experience writing that authors were able to
convey their sense of place. Another way place was spotlighted was through
personality profiles, which accounted for 8.3 percent of all articles from 1990 to
2000. One reason this category of article was the second most used in this time
period was because several regular columns were created for the sole purpose of
highlighting preservationists in the field. The Architect—which began with the 1990
redesign—allowed for contributing editor Andrea Oppenheimer Dean to spotlight
one specific architect per issue that in some way incorporated the idea of
preservation and place into their everyday work. In addition, one part of the section
Preservation News was titled “Who’s News” and gave short summaries of
professional and ordinary Americans playing a role in the preservation movement.
A significant amount of news in the 1990s was reported in the magazine as
news clips. From magazine departments like Notebook and Preservation News—
which celebrated preservation victories and covered the preservation news beat—
to YourTrust and Interiors—the first being clips of news relating directly to the Trust
and the second covering a smorgasbord of miscellaneous reports on the arts and
interiors—the magazine was able to pack in more stories that covered more ground
around the country.

Commentary accounted for 6.42% of total articles and Human Interest accounted for 5.28% of
total articles putting them at 3rd and 4th of overall articles from 1990-2000 respectively.
119
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THEMES
The themes of the 1990s conveyed a sense of urgency about the need to
protect American heritage. The theme of “endangered” was among the most
prevalent. This was primarily because of the addition of Preservation News and its
focus on action. This was, for instance, where the “Eleven Most Endangered Historic
Places” were announced each year.
Restorations continued to be a leading theme of the magazine as it was still
considered to be a desirable topic among readers. This also played into the sense of
place that was being stressed so heavily during this period. Here were stories of
people and communities lovingly restoring a piece of the built heritage that made
their “place.” It also was a perfect platform to inspire others to take up projects of
their own in their own communities.
Other themes that were common (and that fit well to the concept of “place)
were architectural styles and preservation planning. And some of these articles
were not always positive. In 1999, for example, author James Morgan wrote a piece
for the column The Ideal City titled “People who live in plastic houses.” This article
tackled the growing trend of McMansions or “edifice rex” as he refers to it. He
writes that from his point of view as a self-proclaimed “old-house snob,” aging
neighborhoods around the country are in danger of being “eaten” by these
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monstrous structures that had taken the place of historic, and even recent-past,
suburban structures.120
The theme of architectural styles even included the unconventional.
Examples of this include the 1993 article about the Bottle House in Hillsville,
Virginia—a quirky structure made primarily of recycled bottle and an interesting
twist on the glass house concept121—and the famed Corn Palace in Mitchell, South
Dakota, which the Preservation staff was quick to defend as most certainly not the
tackiest place in American as it had been voted in an Internet contest.122
Planning issues in many Americans cities and communities were highlighted
in the 1990s. Among these were Denver in 1990, St. Louis in 1993, and Washington,
D.C. (and even Wall Street) in 1996. Puerto Rico was featured in the Traveler piece
“Proud Ponce” which outlined the efforts of this Caribbean city to prepare their
historic city for their tricentennial.123 Main Street efforts were also profiled
frequently in the magazine during this time. “Main Street Makes Good” was a 1990
article about the nationwide prosperity of small downtowns because of the Trust’s
National Main Street Center;124 “Philips Avenue wants to be Your Friend” was a
personal look at how Main Street Sioux Falls, South Dakota “dusted itself off” by
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returning to the old ways of downtown business;125 and “Buffalo’s Righteous
Revivalists” credited a folk-punk record store for breathing new life into its
downtown community.126
Some themes were more common than previous years due to new columns
of the magazine, in particular gardens and horticulture reported in The Garden from
1990 through 1996, and culinary topics (the sole theme of Clio’s Table) from 1990
through 1994. Other themes were in response to Mother Nature and terrorism.
Articles written about disaster response covered topics such as the enormous
restoration projects required after Hurricane Hugo blew through Charleston, South
Carolina in 1989, and topics also included the efforts to salvage and rebuild historic
churches after bombs or arson.
Another theme that was present in the 1990s and relatively new to the
magazine was battlefield preservation. In 1993, an entire article on the formation of
the Civil War Trust was published.127 Later that same year, another article about the
“Hoofbeats in History” reenactment of the Battle of Brandy at the Oatlands, a
National Trust property, displayed colorful imagery through photos and text of this
niche of historic preservation.128
In 1996, Dwight Young began writing his column The Back Page and often
introduced new and interesting themes. One theme he introduced was the
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contribution of the gay community to the preservation movement.129 It was these
kinds of new and timely themes that created a seemingly independent and diverse
beat for preservation in the 1990s that would revolutionize the movement, and
specifically Preservation magazine.

ADVERTISEMENTS
The majority of advertisements in the magazine from 1990-2000 were
tourism related, accounting for 38 percent of all advertisements in this era. In
addition to the continuation of the advertising section titles such as Historic House &
Museum Travel Directory that began in the 1980s, another advertising section was
added in the 1990s simply titled Historic Travel. This section offered contact
information for advertisers that were willing to send free information to those who
inquired. The National Trust also made a business of tourism and advertised in
Preservation as “National Trust Study Tours” and “Historic Hotels of America.” The
former was present in almost every magazine from as early as 1993 until at least
2005, while the latter appeared sporadically and was featured as a special
advertising section.
The regular advertising sections of Marketplace and Historic Properties
accounted for 18 and 17 percent of advertising respectively. A Classified advertising
section appeared as early as 1996 and represented 9 percent of advertisements.
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Several special advertisements were placed by the National Trust during the
1990s. Advertising for the National Main Street Center of the National Trust for
Historic Preservation, titled “Getting Started in Main Street Revitalization,” was
placed in the May/June issue of 1996. Another special section focused on academic
institutions around the country that offered courses in historic preservation. This
section was aptly titled “Academic Programs in Historic Preservation” and appeared
in the November/December issue of 1999.
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CHAPTER 8
THIS_PLACE_MATTERS.COM: 2001-2010

INTRODUCTION
Not far into the new millennium, Preservation magazine was updated yet
again. Along with mentioning the new expanded coverage of travel topics and a
section called Bricks & Mortar that gave tips and suggestions for the hands-on
aspects of preservation, the art director was mentioned by name and applauded for
his efforts for the first time in an editorial about design change in 2001. David
Herbrick, the art director for Preservation since 2000, adjusted the logo and
typography of the magazine in subtle but distinct ways. One reason he may have
been mentioned by name was his past body of work that included the late Library of
Congress magazine, Civilization, and also had his hand in the redesigns of
publications like Forbes. Wilson stated that his creative aesthetic tended to “have an
apollonian beauty and a cool, confident feel.”130 In this new decade where Internet
was on the rise—and graphic design along with it—it seems only fitting that the art
director should get top billing along with the editor.
As the newly designed magazine sat on the coffee tables of members, the
unthinkable happened. September 11, 2001. The staff of the magazine felt that the
event must be addressed in the next issue:
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The subject of our magazine is the built environment, and our focus is
the United States. As much as we would like to leave the events of
Sept. 11 in the hands of the newspapers, the weeklies, and the
networks or to conclude that the tragedy so overwhelms whatever
perspective we might offer that we ought not take it up; as much as
we would like to pretend Sept. 11 never happened and to offer our
readers a quiet respite from the awful contemplation—in spite of
these misgivings, we know that grappling with that day’s implications
is something we should do.131
For the magazine, the approach to dealing with that day took the form of a
survey of the historic structures that were located near Ground Zero. The front of
the magazine also showed a cloudy image from that fateful day on Lower Broadway.
And like most Americans, the staff of Preservation struggled to make sense of it all
for some time. As talk of “stay-cations” swept the country (to avoid air travel in an
uncertain and confused time where terrorism seemed only a step away and security
screening were laborious), the magazine explored this notion as well:
In the days after Sept. 11 we began to think that an issue of
Preservation devoted to American places might satisfy the general
mood to stay close to home. Our belief was and is that, where you live,
there is much of interest just down the road.132
Travel would continue to be one of the reoccurring themes of the magazine
through the first decade of the 21st century.
The calming and reassuring—and sometimes witty and sarcastic—editorials
from Robert Wilson were replaced in the first issue of 2003 by editorials written by
one of the contributing editors of the magazine, James Conaway, who now took on
his role. As was common throughout the life of the magazine, a new editor brought
131
132

Robert Wilson, “Editor’s Note: Septebmer 11,” Preservation, November/December, 2001: 4.
Robert Wilson, “Editor’s Note: No Fear,” Preservation, March/April, 2002: 4.

80

about changes in the format of the publication. This transition included shortening
the length of the magazine and going back to the unpopular stapled spine of the
1980s. To some it may not have been a problem (and it may not have even been
noticed) but to others it was “grievous”:
It’s bad enough that Preservation is now but a shadow of its former
self—the January/February issue has about half as many pages as
September/October 2002. But what hurts equally is your abandonment
of the flat spine that allowed readers (and savers) to stack several years
worth of issues and to know their major contents at a glance. For those
of us accustomed to checking the old issues before taking a trip, for
instance, this is a grievous blow indeed. –Marilyn Silvey, Reston, VA133
The new binding was not the only criticism that Conaway would contend
with during his time as editor. In 2004, readers spoke out about political
undertones in the articles of the magazine and the members of the Trust’s Board of
Trustees. It illustrated the delicate nature of membership and the emotional
connection that members had to the National Trust and to Preservation:
The January/February issue was particularly anti-Bush. If it weren’t for
the nonpartisan view of President Moe in his comments, I would cancel
my membership. –Kimberly Hebert, North Dartmouth, MA
While enjoying a recent issue, I was shocked to find that the National
Trust’s Board of Trustees includes John Ashcroft and Gail Norton.
Assaults on civil liberties (Ashcroft) and runaway development on public
lands (Norton) are not compatible with preservation. It is ironic that
such high-ranking members of an administration hostile to the
environment and community should have any connection with the
Trust. –Peter Gachot, Tustin, CA
The editorial staff did respond to the latter letter, explaining that there were
ex-officio positions on the board of trustees that were traditionally given to people
133
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in certain positions. While the National Trust as a body had to work with them,
Preservation, which was editorially independent from the Trust, was committed to
“examine critically the practices of agencies and individuals.”134
Balance would continue to be a concept and exercise that would be explored
by the magazine and by James Conaway, as in 2003 he wrote an editorial about just
that:
Letters arrive at Preservation regularly, and although most are
favorably disposed toward the magazine, there are gripes. These tend
to be either plaintive—for example, why don’t we immediately write
about an unrecognized site that has been lovingly preserved? —or
strident. The interviews in The Short Answer, for instance, arouse the
ire of a relative few who object to the subjects’ politics (and ignore
their other accomplishments). Some readers demand that we take no
issue with the powers that be in this broad land, while others want us
to do more of that.
One of the issues that caused quite a stir at the time, and which most
certainly prompted the basis for the editorial, was the fight against “big box”
stores—specifically Wal-Mart—in communities around the country. The article that
Conaway refers to in his letter is “Chestertown: Battle of the Big Box” in which there
was great opposition to the store locating there. It caused such a stir with readers
that it led Conaway to conclude, “Cutting across political lines among our readers is
a detectable, widespread apprehension that Americans are losing control.”135
With communities trying to regain their proverbial sense of “place” and
ownership, Richard Moe reflected on the tone of the preservation movement—from
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where it had been to where it was in the first decade of the 21st century, and where
it needed to go:
In the early days of our movement, preservation efforts were
motivated largely by the cultural values associated with the homes of
the Founding Fathers and other iconic landmarks that functioned as
shrines where visitors could refresh their patriotism and become
better citizens. Later, the emphasis shifted to economics, highlighting
preservation’s value as a tool for reinvestment in and revitalizations
of older neighborhoods.
More recently, we’ve highlighted
preservation’s social benefits by showing how it makes for more
livable communities. … Now we must take the next step. At a time of
increasing concern about such issues as climate change and the
depletion of natural resources, we must work hard to strengthen and
publicize the connections between preservation and sustainable
development.136
Subsequently, the very first “Green Issue” of Preservation was published at
the beginning of 2008 that focused solely on the sustainability of preservation
practices and success stories of projects that exemplified “green.” That same year,
the “Modernism” issue was also published. Preservation staked its claim on these
new and growing social movements and set out to prove that the preservation
movement was a champion and a major player in them.
James Conaway left the publication at the end of 2006 to focus on an
independent writing career.137 James H. Schwartz took over as editor two years
later after the “Green” and “Modernism” issues were published in 2008. His
vision—which was largely influenced by reader feedback—was to feature more
content about historic homes and places, more travel stories, and more coverage of
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preservation victories that were happening around the country.138 He made good
on this plan by adding two new sections later in 2009; People Saving Places, which—
as the name suggests—spotlighted various preservation stories, and also Home
Front—stories of restorations. He also was the first to mention his role on the
online arm of the National Trust communications program, PreservationNation, in
his January/February editorial in 2009.139 In fact, in 2010 there was a “call-toaction” section below the editorial that announced, “You can discuss the stories in
this issue with the editors during our next online chat next Wednesday… Just click
on the link at PreservationNation.org/magazine.”140
He also vowed in the previously mentioned 2009 editorial—a list of his New
Year’s resolutions—to add one “unexpected story” per issue. “I had a mentor who
said that great magazines offer ‘gentle surprises,’” he wrote.141 It was Schwartz’s
vision to enhance the readers experience by making each article, or at least each
issue, compelling and interesting in ways that may have never been exercised
before.
The year 2010 was a year of sweeping change for the National Trust. Richard
Moe announced his retirement in the first issue of that year. In light of losing a
president that was so deeply involved with the magazine and who had served the
organization for 17 years, Schwartz lamented the loss but embraced the notion of
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140 James H. Schwartz, “Editor’s Note: Miles to Go,” Preservation, January/February, 2010: 2.
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“change” and championed it as “energizing.”142 With the hiring of Stephanie Meeks
as the new president of the National Trust, a proven leader at the Nature
Conservancy, and the subsequent hiring of Terry Richey as Chief Marketing Officer,
also of the Nature Conservancy, another great era of change was being structured as
2010 came to a close.

THE NEWS
Preservation news accounted for 82 percent of articles from 2001 to 2010,
while Trust news accounted for 17 percent and commemorations less than 1
percent (with only one human interest story). Reports accounted for 44 percent of
all articles coded, but commentary accounted for 11 percent, personality profiles for
10 percent, and human interest at just over 8 percent. Other types of articles
included announcements, editorial, interviews, reviews, letters, travel pieces and
even how-to. The broader diversity of article types illustrates the broad coverage
and modern styles of this nine-year span.

THEMES
Independently, news clips continued to be a popular format as it was in the
1990s and accounted for 15 percent of the coded articles. (News clips were coded
as themes due to the miscellaneous nature of the snippets of news and represented
the greatest percentage of article themes.) Aside from these articles, the most
142
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reported theme from 2001 to 2010 was “endangered”—the same as the 1990s. The
favorite subjects of these stories were places that had little notoriety, but some had
hefty names attached. One such story appeared in Preservation News in a 2002
article titled “A No-Name Classic at Risk.” An International style home in Weston,
Massachusetts known as the Field house was bounced around and eventually put up
for sale, advertising that it was “an opportunity to renovate or tear down.” After
local preservationists raised concerns over this, the state historical commission
determined that it was eligible for the National Register due to its significance as
one of the early examples of Bauhaus architecture in the United States (this house
being built in 1934). With all the stir, the owners took it off the market and refused
to cooperate with preservation groups. At the time that this article was written, the
building was still in danger of an uncertain fate in the hands of seemingly insensitive
owners.143 Several other stories centered around the unknown works of Frank
Lloyd Wright, including one about an unusual “solar hemicycle” house—one of the
nine designed by Wright from 1944 to 1959—in Tallahassee, Florida that was in
extreme disrepair and inhabited by a colorful owner who was the focus of the story
as much as the architecture.144 Another endangered Wright building in Los Angeles
was the feature of another article in 2005 titled “Ennis, Anyone?”145
Architectural styles continued to be a prevalent theme in the magazine into
the 21st century. Examples of featured styles during this time are Byzantine in St.
Marty Carlock, “A No-Name Classic at Risk,” Preservation, January/February, 2002: 13.
Mark Winegardner, “Not Fallingwater, but Falling Apart,” Preservation, May/June, 2002: 9.
145 David Boul, “Ennis, Anyone?” Preservation, November/December, 2005: 33.
143
144
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Louis, cast-iron architecture around the country, and even the Paris subway
gateways. There was also a story about Cleveland architects, Frank R. Walker and
Harry E. Weeks, and how their designs and style influenced the architectural
landscape of that city.146 Even the architectural styles of suburbia and McMansions
were discussed, although with a very critical eye.147
Landscape was a theme that got more attention from 2001 to 2010 than it
had in previous decades. The main focus of these articles was nature and its
relationship to place. For example, one article chronicled the work of Tom
Magnuson, a retired business consultant, who had spent the better part of the last
20 years “combing the Caroline Piedmont for lost trading paths.” The subtle rise
and fall of the land offered clues to Magnuson as to the settlement patterns of this
wild land in the Contact Era—the 200 years that followed original English
exploration in the 1500s.148 Other stories included the tale of a group of Detroit
residents who wished to restore the historic green canopy that lined streets and
gave the city its pre-1954 name, the City of Trees.149 Landscape stories even
covered the changing landscape of Capitol Hill that now compartmentalized
buildings with barricades and fences, and subsequently compartmentalized the
small-town appeal that it once possessed.150
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148 Joe Miller, “Roads Scholar,” Preservation, January/February, 2002: 15.
149 Robert Bittner, “Forest City,” Preservation, January/February, 2002: 18.
150 W. Ralph Eubanks, “Separate But Unequal,” Preservation, July/August, 2005: 20.
146
147

87

Not only were landscapes a topic that covered issues sensitive to nature and
place, but the theme of sustainability became the buzz in the later part of the decade.
Due to its popularity as a movement (and ideals shared by the preservation
movement) sustainability was a large enough theme to constitute an entire issue be
dedicated to it. The January/February 2008 “Green Issue” of Preservation covered
stories from a spotlight piece on the recent LEED (Leadership in Energy and
Environmental Design) designation of a once crumbling Cambridge, Massachusetts
building, to the efforts of the Trust to practice sustainability in its projects—such as
President Lincoln’s Cottage— and it’s company policies.151 The “Green Issue” was
repeated in 2009 as well.
Modernism was another theme to get its own dedicated issue of the
magazine in 2008. One of the feature articles, “The Modernist Manifesto,” outlines
the issues of modernism which includes the sheer volume of structures and the
question of what is worth preserving and the importance of modernism being
embraced by the preservation movement. After all, “the critical challenge today is to
keep preservation fresh and vigorous and on the cutting edge.”152
Some of the themes that were covered during the 1990s continued to be
popular from 2001 to 2010, such as Main Street and planning—which included an
article on the $2 billion investment of Salt Lake City Utah in its 2002 Winter
Olympics. And disaster response was certainly a reoccurring theme in the wake of
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the September 11 attacks in New York City and the devastating loss suffered by New
Orleans and Gulf Coast residents in the wake of Hurricane Katrina in 2005.
It is no wonder that in a time when the buzz words were “green” and
“sustainable” and communities across the country were fighting the big box giants
like Wal-Mart from corporate takeover that the theme of agriculture was mentioned
with some frequency. “Up on the Farm” told the story of Nebraskans who “are
bucking the grim corporate reaper.”153 “Asphalt Eden” profiled the efforts of
Brother Rick Samyn to farm in the fledgling city of Detroit, growing fruits and
vegetables to help the depressed community.154 Taking another angle on the theme
of agriculture, Senior Editor Arnold Burke looked at one of the communities leading
the pack on farmland preservation, including the struggles of fighting big
development.155

ADVERTISEMENTS
Tourism was the leading advertisement category, accounting for nearly half
of all advertisements. Not only were there sections that were continued from the
1990s like Historic Travel and Historic House Museums, but there were also special
10 to 13 page spreads that featured tourism of a certain area such as the Historic
Southeast, Historic New England, New York State, etc., or a certain interests like Civil
War Trails or Castles in Germany. This came about due to what Richard Moe called
Gillian Klucas, “Up on the Farm,” Preservation, November/December, 2005: 28.
Charles Wilson, “Asphalt Eden,” Preservation, May/June, 2002: 58.
155 Arnold Berke, “Suburban Harvest,” Preservation, January/February, 2002: 55.
153
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the “Trust’s long-standing recognition that travel can play a critical role in helping
people appreciate the richness of our heritage and the importance of preserving
it.”156
Other advertisement included Classified, Marketplace, Historic
Properties/Real Estate, the National Trust’s Gifts of Heritage and Planned Giving
programs, the annual conference, and special services which from time-to-time
received their own two or three page spread highlighting the “Architects” or
“Designers that Enriched Historic Homes.”
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CHAPTER 9
THIS STUDY MATTERS: CONCLUSIONS
IDENTIFYING TRENDS
When interpreting the data collected in this study of the National Trust for
Historic Preservation magazine, it is necessary to compare trends defined within
and between the eras of its 60 year lifespan. This allows for inferences to be made
that identify and define significant periods of time and also allow for a comparison
of these findings to track trends to describe the evolution of the magazine.
Comparing trends in themes over time on the other hand, while important to
the study, is difficult to accomplish graphically. During the coding exercise many
themes came forward in each era, and some themes only occurred once during an
era or even during the whole lifetime of the magazine. In order to make a
meaningful analysis, themes were examined as a whole with the most frequent
themes being identified and important themes and concepts that occurred less
frequently taken into consideration as well. By examining collectively the trends
from era to era (and taking into account the political and social climate of the
country and the organization) certain inferences can be made about the arch of the
themes presented in the magazine through time.
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Trends in News Categories
It is no surprise that when comparing trend lines of news types over the life
of the magazine (as seen in figure 9.1) that preservation news—that is general news
about preservation topics—trends at a consistently higher mark than the other
types of news. For the first 50 years of the magazine, the percentage of news in this
category steadily rose or stayed the constant from era to era. The only instance
where there was a noticeable decrease in preservation news occurred from the
1990s to the 2000s. This decrease was mirrored by a similar increase in Trust
news. This was in large part because of the greater focus on the Trust through
during the 2000s and the move to engage the organization directly with the
membership through regular sections like YourTrust. Another reason that the
preservation news trend declined in the 2000s may be attributed to the fast-paced
and instantaneous reporting that can be achieved through online efforts. Through
PreservationNation.org and social networking media like Facebook and Twitter, the
National Trust communications team could e-blast—send emails to a listserv of
subscribers—or input status updates that report news in a timely manner, leaving
the magazine to function as a supplemental source of news as opposed to the
primary source of news that it once was.
The highest incidence of Trust news occurred in the first years as the
National Council for Historic Sites and Buildings (NCHSB). In these first four years,
every issue contained a report about the happenings of the young organization; first
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Figure 9.1: News Trends from 1949-2010 in percentage of coded articles.

in the column In and Out of Headquarters and then 712 Jackson Place. Events of the
National Council were also announced frequently such as the annual meetings and
the reports that followed them.
When the NCHSB became the National Trust for Historic Preservation in
1953, member news increased while Trust News decreased. This can be credited to
the growing member base for the organization and the desire to disseminate news
of these members and identify new member organizations to demonstrate the
growth of the organization. Emphasis on member news decreased dramatically
after the first decade of the organization as reports of other preservation concepts
and general projects were highlighted once the membership had grown and the
organization matured.

93

Commemoration stories—stories that centered on honoring a historical
event or person, or centered on a topic that was not directly preservation related—
were always infrequent. A bump in the 1970s can be explained by the American
Bicentennial in 1976 and the fanfare that lead up to that year. A further, yet small,
bump in the 1980s can be attributed to the introduction of more informal reporting
in this era with a shift towards storytelling, especially in the column After
Words/Afterwords that appeared at the end of each magazine and normally
recounted personal experiences of the authors with history or people that
influenced their interests.
With the new executive structure of the National Trust for Historic
Preservation, it is difficult to make predictions on the continuation of these trend
lines into the future. But given the dramatic shift in the focus and the structure of
the organization, it can be assumed that there will continue to be an increase in
Trust news as the magazine is used as a tool to explain changes and engage
members in a conversation. Preservation news may continue to decrease relatively
speaking as the online communications of the Trust expand and take over this focus,
but it can be assumed that this type of news will always represent the highest
percentage of content in the magazine.

Trends in Article Type
In all 60 plus years, and through all seven identified eras of this study,
reports have been the most frequently occurring article type of the magazine. This
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type of informative reporting—that sometimes contained flowery prose, but often
simply stated the facts—is not the surprising leader given the nature of the
magazine to be one that informs members of happenings in the preservation
movement. As seen in figure 9.2, reports have been steadily decreasing through the
magazine’s lifetime. The exception to this trend occurred in the 1980s and 1990s.
The reason for this uptick relates to the length of the magazine increasing into the
1980s and the merging of Preservation News with the magazine in 1996.
By comparing the trend in reports versus trends in other article types (see
figure 9.3), inferences can be made as to the tone of the magazine from era to era
and help to reinforce the findings of this study. For instance, in the era of 1953 to
1956—the first three years as the National Trust—announcements increase by
about 10 percent. This can be attributed to the report articles dropping significantly
as the magazine (or Quarterly Report as it was still being referred to) was aimed at
drawing members into a more interactive and scholarly view of preservation
through education opportunities and grants. Another reason announcements
during this time increased can be attributed to the Trust announcing changes in
their organization.
Announcements were virtually eliminated in the 1972 to 1979 era, and
reports were at their lowest point yet. Conversely, several article types had a spike
in occurrence during that era: commentaries, editorials, reviews, interviews, and
letters. This indicates that the tone of the magazine was highly conversational with
articles that aimed to persuade (through commentaries), to provoke discussion
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Figure 9.2: Trends in Article Type (Report). Note that the axis is percentage of coded articles
and ranges from 40-80.

(through editorials directly addressing the reader, letters to the editor that
represented the reader voice and interviews that chronicled conversations), and to
humanize the movement (through opinions represented in many of these article
types). Reviews—almost completely about books in the field—also contributed to
the discussion by presenting different points of view and offering additional
information on subjects that readers may find important.
While the article types previously mentioned peaked in the 1970s, others
represented less articles during that era but have been growing consistently ever
since. These article types are personality profiles, human interest, and travel pieces.
The nature of these article types tends to be more dynamic in that the writing is
more expressive and stylistic than that of more prosaic article types like reports,
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Figure 9.3: Trends in Article Types (Excluding Reports). Note that the axis is percentage of coded
articles and ranges from 0-30. (Not included are article types that represent less than 1 percent of the
overall articles coded: Requests, Poems, Photography, Question & Answer, and How-To.
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commentaries, reviews, or interviews. One of the major reasons for this shift is that
through the last few decades, the magazine became much less of a newsletter (with
the exception of the inclusion of Preservation News in the 1990s) as the movement
became increasingly more of a social one.
Another major factor for the increase of stylistic articles has to do with the
authorship of the articles. Especially in the last 20 years, most articles were written
by editors who were hired by the Trust to work in this capacity. In early decades,
many articles were written by preservation professionals for conferences or for
other publications and were simply reprinted in the Trust’s magazine. Writing
technique became a prerequisite of editorial staff, and thus the articles shifted from
being written by preservation professionals to being written by language
professionals.
A significant factor in the distribution of article types from era to era is the
length of the magazine. The early Quarterly Report only consisted of around 10
pages, while the length peaked around 150 pages in the mid-1990s. With the length
of the publication shortening due to the shift to online news coverage (and because
of further budget cuts), predicting future trends is difficult. However skewed the
actual trends may be, it is likely that as social media continues to prevail over
printed media that the magazine will continue towards the trend of being a
showcase publication with professional writers that use this outlet for longer
preservation stories. Meanwhile, shorter reports on preservation happenings will
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be updated daily—maybe hourly—through social media and
PreservationNation.org.

Trends in Themes
The National Council for Historic Sites and Buildings created the Quarterly
Report to inform members of the work the Council was doing. It was a time of
definition for the organization and the preservation movement. Therefore, the
themes of the Quarterly Report from 1949 to 1952 related to the organization itself
and focused on the active preservation that was taking place around the country.
Another important aspect of the Council that was projected in the Quarterly Report
was updates on preservation legislation.
At the end of 1952, the National Council for Historic Sites and Buildings
merged into the National Trust, the congressionally chartered organization they had
helped to create. The focus and message of the publication then became to
demonstrate why the organization was important. Themes from 1953 to 1956
centered largely on the destruction of historic resources (specifically the built
environment) and also highlighted the preservation efforts that were under way. In
this juxtaposition of concepts, the Trust was able to project urgency while also
projecting progress and success—not only success for the historic resources that
were saved and the people who were integral in saving them, but as an illustration
of the success of the organization itself.
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The most frequent themes from 1957 to 1971 point to a type of public
engagement. While the most common theme was publications—the marketing of
books and resources that provided further insight and knowledge into specific
interests—the theme of historic sites was among the most commonly published.
This indicates that the Trust interpreted the movement as a way to preserve homes
for public use. On the other hand, planning was also a topic that showed up in this
period as well as articles discussing trends in the preservation movement. The
Trust believed that historic preservation was a part of everyday living in the life of
any community. And with the movement gaining steam and press, it was during this
time that the Trust advocated incorporating the policies of preservation into cities
and communities across the country. Surprisingly, in this era that included arguably
the most important historic preservation legislation to date—the National Historic
Preservation Act of 1966—legislation was not a common theme.
In the 1970s as the focus of preservation moved from being about saving
historic sites to saving historic districts and the country was celebrating its
bicentennial, the focus of the magazine became the aesthetics of preservation.
Architectural styles were the most common theme. In addition, visual arts were
also making news in the magazine from pottery to portraits. It appears the Trust
was trying to communicate that preservation was not only a practice, but a way of
life. It was the streets you walked down or the neighborhood you lived in. It was
reflected in the art one loved or the treasures in their grandparents’ attic.
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The 1980s focused on the technical side of preservation. Restorations were
the biggest focus of the Trust and the articles reflected this. Not only did
restorations save historic places, but the Trust promoted restorations in a way that
made it possible for “do-it-yourselfers” to continue to implement preservation
practices during an economically depressed time. And when they could not do it
themselves, the Trust encouraged the use of professionals by featuring many in the
magazine. This is illustrated by the fact that when the magazine was not featuring
completed restorations, it focused on methods in a general way. Many articles were
also written about craftsmen and professional preservationists and the techniques
that they employed.
Where the 1980s magazine focused on the hands-on aspects of preservation
and encouraged the practice of restoration, the 1990s magazine experimented with
the boundaries of the preservation movement. Restorations as well as architectural
styles and planning were common themes in the 1990s, but new columns were
added that included reoccurring topics in gardens and food culture. It seems that
the leaders of the magazine looked to bring back some sort of “gentility” to the
movement that had been displaced in the hard economic times of the 80s and the
artistic and free-flowing times of the 70s. They also largely renewed a sense of
urgency in saving endangered historic resources. With the economy improving, the
Trust was again advocating with their own resources and intended to encourage
members to do the same.
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From 2001 to 2010, the Trust began an attempt to rebrand the preservation
movement as it was seen in the magazine. Moving well past the boundaries of
“historic preservation,” preservation meant not only the protection and care of
historic built resources (and more recently historic landscapes), but also the
protection and care of our environment. Many articles cautioned of new and
damaging threats to preservation and the way of life for many communities. These
articles featured such themes as sustainability, agriculture, and big box
corporations. One of the most common themes in this decade was endangered
places and Wal-Mart was often to blame. And as the preservation concept got
bigger, many articles were tailored to be short news clips in order to report as much
news as possible. Readers were also directed to Internet sites to get more
information.

GENERALIZATIONS BASED ON FINDINGS
By defining the boundaries of the magazine’s important eras, it is evident
that editorial leadership was the primary driver in marketing and communication
strategy. Although each editor had a unique perspective on the direction of the
magazine, external economic forces did play a part in the focus of the magazine over
time. For example, in times of national economic growth, the strategy of
communication was to expand the membership base by expanding thematic trends
to include topics that could be described as peripheral to core agendas of the
preservation movement. These themes include visual arts, gardens, and food
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culture. Alternatively, when the nation faced economic recession—most notably in
the 1980s—the communication strategy shifted to reinforce the basic fabric of the
preservation movement. The magazine returned to basics with articles on
restoration and conservation methods. The magazine appears, then, to have been
proactive in its messaging in times of prosperity and reactive in its messaging in
times of depression.
In addition to the assessment of the proactive or reactive nature of the
magazine to economic forces, this study allows for a discussion to begin about the
role of the National Trust and its magazine to lead and steer trends in the
preservation movement in the United States. Does the organization in fact lead the
charge in defining new frontiers for the movement or does it follow already popular
trends? While further study is needed that directly correlates the occurrence of
themes in the magazine with themes in other publications in the preservation
movement, this study suggests that the magazine has both led and followed at
different points in history. This study reveals that there has been an increasing
trend from after-the-fact project reports or academic papers—a style of
presentation that suggests an editorial preference to follow and report of trends—
towards articles that expand past the boundary of traditional “preservation” to link
the movement to other movements such as sustainability or modernism. These
articles challenge the reader to view preservation in a new way. This suggests a
communications strategy that projects leadership in the movement.
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IMPORTANCE OF THE MAGAZINE
The end of 2010 brought about the closing of an era for Preservation
magazine with the welcoming of a new president and a new chief marketing officer
to the Trust. Many things would change and continue to change as the organization
restructures and redefines their mission, and essentially defines what preservation
means to them and how they will engage the public. Starting in 2012, the magazine
went from six issues down to four. The chatter surrounding printed publications in
general is that print media is fading in the wake of Internet success. The Trust has
prepared for such trend changes and created an ample communications department
that embraces social media and other marketing avenues such as corporate
sponsorship—for example, exploring relationships with home improvement chains
that would carry products with the National Trust logo attached to them.
It is unwise to discount the magazine completely in the changing times. This
publication is the face of a movement in many ways, as it has been a bimonthly or
quarterly companion of interested citizens for over 60 years. It still has good years
left in it to fulfill the desire of many Americans to read the printed page, and it is an
outstanding supplement to the fast paced news of the Internet age—news that can
sometimes be overlooked because as soon as it is published it is lost in a sea of other
messages. This magazine can and does bring the focus back to preservation and the
ever expanding reach it has in America and across the globe.
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RECOMMENDATIONS FOR FURTHER STUDY
This study is not to be considered all conclusive. On the contrary, it is to be
considered a foundation for further study. As the first study of its kind in analyzing
the interpretation of publication designed to promote a movement, it can be
expanded to better narrate the arch of the preservation movement through the
latter part of the 20th century.
It is recommended that future study include at least one additional tier of
coding. Since many articles had multiple themes, it would have been helpful to had
two thematic tiers, one for predetermined overarching themes (such as
endangered) and the other for more specific themes (such as battlefields).
Predetermining codes for primary, secondary, and tertiary categories is also
recommended for future studies of this nature. In the case of a content analysis of
the National Trust magazine, these codes could be determined from the data
presented here. If other studies attempt to use a similar formula to the one applied
here, then a review of materials should be done in the preliminary stages and
criteria should be set for all codes in all tiers of the data based on that.
The final recommendation for conducting further study on this topic would
be to include several people in the coding process. This would require each coder to
review the same material and code based on their understanding of the codes in
order to correct any personal bias or interpretation of the coding system.
Outside of recommendations for methods of future study, it is highly
recommended that the National Trust for Historic Preservation make available all
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issues of its magazine from 1949 to 2010 and beyond in digital format for the use of
preservation practitioners, students, and interested citizens. The information that is
contained in these magazines, while mostly unscientific or non-academic, is
timeless. And if content is dated, it is so in a way that provides an insightful
snapshot of the preservation movement at that time. The magazine is a relevant
source of information in the preservation field.
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APPENDIX A
SUMMARY OF FINDINGS PER ERA
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Table A.1: Analysis of coding 1949 - 1952

TOTAL CODED ARTICLES:

101

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Member News
Announcement
2
40.00%
3
60.00%
Report
5
Total
Preservation News
7
10.14%
Announcement
2
2.90%
Commentary
1
1.45%
Editorial
56
81.16%
Report
Review
3
4.35%
69
Total
Trust News
4
16.00%
Announcement
1
4.00%
Commentary
1
4.00%
Editorial
19
76.00%
Report
25
Total
Commemoration
2
100.00%
Report
2
Total
ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
80
79.21%
Announcement
13
0.128712871
Commentary
3
2.97%
Review
3
2.97%
Editorial
2
1.98%

109

% of total
1.98%
2.97%
4.95%
6.93%
1.98%
0.99%
55.45%
2.97%
68.32%
3.96%
0.99%
0.99%
18.81%
24.75%
1.98%
1.98%

ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
Organization
14
13.86%
Active Preservation
11
10.89%
Legislation
11
10.89%
Event
8
7.92%
Destruction
7
6.93%
Proposed Preservation
7
6.93%
Publication
7
6.93%
Endangered
6
5.94%
News Clips
5
4.95%
Education
4
3.96%
International
4
3.96%
Magazine
2
1.98%
Funding
2
1.98%
Preservation Movement
2
1.98%
Professional Association
2
1.98%
Trust Site
2
1.98%
Archaeology
1
0.99%
Dues
1
0.99%
Economics
1
0.99%
Litigation
1
0.99%
Maritime
1
0.99%
New Members
1
0.99%
Saved
1
0.99%

110

Table A.2: Analysis of coding 1953-1956

TOTAL CODED ARTICLES:

78

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Commemoration
Report
1
100.00%
Total
1
Member News
Announcement
4
28.57%
Personality Profile
1
7.14%
Report
8
57.14%
Request
1
Total
14
Preservation News
Announcement
10
18.87%
Commentary
4
7.55%
Editorial
2
3.77%
Report
36
67.92%
Review
1
1.89%
Total
53
Trust News
Announcement
6
60.00%
Personality Profile
1
10.00%
Report
3
30.00%
Total
10
ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
48
0.615384615
Announcement
20
25.64%
Commentary
4
5.13%
Editorial
2
2.56%
Personality Profile
2
2.56%
Request
1
1.28%
Review
1
1.28%
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% of total
1.28%
1.28%
5.13%
1.28%
10.26%

12.82%
5.13%
2.56%
46.15%
1.28%
67.95%
7.69%
1.28%
3.85%
12.82%

ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
Destruction
9
11.54%
Active Preservation
7
8.97%
Education
7
8.97%
Proposed Preservation
7
8.97%
News Clips
6
7.69%
Endangered
5
6.41%
Annual Meeting
4
5.13%
International
4
5.13%
New Members
4
5.13%
Legislation
3
3.85%
Publications
3
3.85%
Events
2
2.56%
Historic Site
2
2.56%
In Memoriam
2
2.56%
Preservation Advocacy
2
2.56%
Professional
2
2.56%
Trust Site
2
2.56%
Funding
1
1.28%
History
1
1.28%
Magazine
1
1.28%
Organization
1
1.28%
Reproduction
1
1.28%
Saved
1
1.28%
Townscape
1
1.28%
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Table A.3: Analysis of coding 1957 - 1971

TOTAL CODED
ARTICLES:

154

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Commemoration
Human Interest
1
100.00%
Total
1
Member News
Announcement
3
42.86%
Personality Profile
1
14.29%
Report
3
42.86%
Total
7
Preservation News
Announcement
8
6.72%
Commentary
11
9.24%
Editorial
6
5.04%
Human Interest
1
0.84%
Interview
2
1.68%
Personality Profile
1
0.84%
Report
80
67.23%
Review
10
8.40%
Total
119
Trust News
Announcement
11
40.74%
Commentary
1
3.70%
Editorial
3
11.11%
Report
11
40.74%
Letters
1
3.70%
Total
27
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% of total
0.65%
0.65%
1.95%
0.65%
1.95%

5.19%
7.14%
3.90%
0.65%
1.30%
0.65%
51.95%
6.49%
77.27%
7.14%
0.65%
1.95%
7.14%
0.65%
0.175324675

ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
94
61.04%
Announcement
22
14.29%
Commentary
12
7.79%
Review
10
6.49%
Editorial
9
5.84%
Interview
2
1.30%
Personality Profile
2
1.30%
Human Interest
2
1.30%
Letters
1
0.65%
ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
Publications
12
7.79%
Historic Sites
11
7.14%
Planning
10
6.49%
Destruction
9
5.84%
Funding
8
5.19%
Preservation Movement
7
4.55%
Saved
7
4.55%
Endangered
6
3.90%
Economics
5
3.25%
Education
5
3.25%
Legislation
5
3.25%
Organization
5
3.25%
Trust Site
5
3.25%
Proposed Preservation
4
2.60%
Urban Renewal
4
2.60%
Active Preservation
3
1.95%
Adaptive Reuse
3
1.95%
Events
3
1.95%
Interiors
3
1.95%
International
3
1.95%
New Members
3
1.95%
News Clips
3
1.95%
Annual Meeting
2
1.30%
Architect
2
1.30%
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Architectural Survey
Arts
Documents
Heritage Tourism
Restoration
Anniversary
City Spotlight
Commercialism
Federal Program
Feedback
Historic Districts
Historic Events
History
House Museum
In Memoriam
Inventory
Magazine
Methods
Museum
Tourism
Transportation
Conservation
Cultural Heritage

2
2
2
2
2
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
0
0

1.30%
1.30%
1.30%
1.30%
1.30%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.65%
0.00%
0.00%
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Table A.4: Analysis of coding1972-1979

TOTAL CODED
ARTICLES:

65

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Commemoration
Personality Profile
1
33.33%
Report
2
66.67%
Total
3
Preservation News
Commentary
11
22.00%
Editorial
5
10.00%
Interview
3
6.00%
Poem
1
2.00%
Report
24
48.00%
Review
6
12.00%
Total
50
Trust News
Editorial
1
8.33%
Letters
5
41.67%
Report
4
33.33%
Request
2
16.67%
Total
12
ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
30
46.15%
Commentary
11
16.92%
Editorial
6
9.23%
Review
6
0.092307692
Letters
5
7.69%
Interview
3
4.62%
Request
2
3.08%
Personality Profile
1
1.54%
Poem
1
1.54%
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% of total
1.54%
3.08%
4.62%
16.92%
7.69%
4.62%
1.54%
36.92%
9.23%
76.92%
1.54%
7.69%
6.15%
3.08%
18.46%

ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
Architectural Style
6
9.23%
Publications
6
9.23%
Arts
5
7.69%
Feedback
5
7.69%
Planning
5
7.69%
Adaptive Reuse
3
4.62%
Trust Site
3
4.62%
Cultural Heritage
2
3.08%
Disability/Accessibility
2
3.08%
Funding
2
3.08%
History
2
3.08%
International
2
3.08%
Methods
2
3.08%
Architectural Survey
1
1.54%
Commercial Archaeology
1
1.54%
Conservation
1
1.54%
Destruction
1
1.54%
Development
1
1.54%
Documents
1
1.54%
Economic Development
1
1.54%
Endangered
1
1.54%
Gardens
1
1.54%
Government Structures
1
1.54%
Historic Site
1
1.54%
In Memoriam
1
1.54%
Interiors
1
1.54%
Material Culture
1
1.54%
Modernism
1
1.54%
Preservation Context
1
1.54%
Recent Past
1
1.54%
Research
1
1.54%
Roads
1
1.54%
Urban Design
1
1.54%
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Table A.5: Analysis of coding 1980 - 1989

TOTAL CODED ARTICLES:

133

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Commemoration
Commentary
2
25.00%
Human Interest
1
12.50%
Photos
2
25.00%
Report
3
37.50%
Total
8
Preservation News
Announcement
1
0.93%
Commentary
14
12.96%
Editorial
9
8.33%
Human Interest
1
0.93%
Personality Profile
8
7.41%
Question and Answer
7
6.48%
Report
59
54.63%
Review
9
8.33%
Total
108
Trust News
Announcement
3
17.65%
Interview
1
5.88%
Letters
9
52.94%
Report
4
23.53%
Total
17
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% of total
1.50%
0.75%
1.50%
2.26%
6.02%
0.75%
10.53%
6.77%
0.75%
6.02%
5.26%
44.36%
6.77%
81.20%
2.26%
0.75%
6.77%
3.01%
12.78%

ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
66
49.62%
Commentary
16
12.03%
Editorial
9
6.77%
Letters
9
6.77%
Review
9
6.77%
Personality Profile
8
6.02%
Question and Answer
7
5.26%
Announcement
4
3.01%
Human Interest
2
1.50%
Photos
2
1.50%
Interview
1
0.75%

ADVERTISEMENT
Other
Product
Tourism
Request
Trust Sites
Publications
Total

6
6
6
3
3
1
25

% of total
advertisements
24.00%
24.00%
24.00%
12.00%
12.00%
4.00%
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ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
Restoration
15
11.28%
Feedback
12
9.02%
Publications
9
6.77%
Endangered
6
4.51%
Methods
6
4.51%
Planning
6
4.51%
Preservationist
6
4.51%
Craftsman
4
3.01%
Events
4
3.01%
Material Culture
4
3.01%
Arts
3
2.26%
News Clips
3
2.26%
Organization
3
2.26%
Saved
3
2.26%
Tourism
3
2.26%
Active Preservation
2
1.50%
Adaptive Reuse
2
1.50%
Architectural Styles
2
1.50%
Architectural Survey
2
1.50%
Conservation
2
1.50%
Energy Efficiency
2
1.50%
Facadism
2
1.50%
Gardens
2
1.50%
International
2
1.50%
Paranormal
2
1.50%
Transportation
2
1.50%
Trust Site
2
1.50%
Annual Meeting
1
0.75%
Award Winners
1
0.75%
Building Pathology
1
0.75%
Destruction
1
0.75%
Development
1
0.75%
Economics
1
0.75%
Education
1
0.75%
Food
1
0.75%
Historic Event
1
0.75%
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Interiors
Landscape
Legislation
Main Street
Material
Memory
Museum
Public Debate
Relocation
Salvage
Seasonal
Vandalism
Village Green

1
1
1
1
1
1
1
1
1
1
1
1
1

0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
0.75%
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Table A.6: Analysis of coding 1990 - 2000

TOTAL CODED
ARTICLES:

265

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Member News
Commentary
1
25.00%
Report
3
75.00%
Total
4
Preservation News
Announcement
11
4.89%
Commentary
14
6.22%
Editorial
7
3.11%
Human Interest
13
5.78%
Interview
1
0.44%
Personality Profile
22
9.78%
Photo
6
2.67%
Report
133
59.11%
Review
12
5.33%
Travel Piece
6
2.67%
Total
225
Trust News
Announcement
3
8.33%
Commentary
2
5.56%
Editorial
5
13.89%
Human Interest
1
2.78%
Letters
12
33.33%
Report
13
36.11%
Total
36
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% of total
0.38%
1.13%
1.51%
4.15%
5.28%
2.64%
4.91%
0.38%
8.30%
2.26%
50.19%
4.53%
2.26%
84.91%
1.13%
0.75%
1.89%
0.38%
4.53%
4.91%
13.58%

ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
149
56.23%
Personality Profile
22
8.30%
Commentary
17
6.42%
Announcement
14
5.28%
Human Interest
14
5.28%
Editorial
12
4.53%
Letters
12
4.53%
Review
12
4.53%
Photos
6
2.26%
Travel Piece
6
2.26%
Interview
1
0.38%

ADVERTISEMENTS

Tourism

Marketplace
Real Estate

Gifts of Heritage
Classifieds
Membership
Product
Conference
Education
Main Street
Total

31
15
14
8
7
2
2
1
1
1
82

% of total
advertisements
0.37804878
18.29%
17.07%
9.76%
8.54%
2.44%
2.44%
1.22%
1.22%
1.22%
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ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
News Clips
24
9.06%
Endangered
20
7.55%
Restoration
17
6.42%
Architectural Styles
15
5.66%
Planning
12
4.53%
Publications
12
4.53%
Feedback
11
4.15%
Events
9
3.40%
Legislation
8
3.02%
Adaptive Reuse
7
2.64%
Gardens
7
2.64%
Awards
5
1.89%
Culinary
5
1.89%
International
5
1.89%
Landscape
5
1.89%
Destruction
4
1.51%
House Museum
4
1.51%
Internet
4
1.51%
Main Street
4
1.51%
African-American
3
1.13%
Architectural History
3
1.13%
Architectural Survey
3
1.13%
Cultural Heritage
3
1.13%
Disaster Response
3
1.13%
History
3
1.13%
Interiors
3
1.13%
Magazine
3
1.13%
Trust Sites
3
1.13%
Battlefields
2
0.75%
City Spotlight
2
0.75%
Conference
2
0.75%
Litigation
2
0.75%
Material Culture
2
0.75%
Members
2
0.75%
Monuments
2
0.75%
Organization
2
0.75%
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Photography
Programs
Sprawl
White House
Affordable Housing
Archaeology
Architect
Cemeteries
Commemorative Park
Community Activist
Conservation
Craftsman
Documents
Economic Development
Education
Environmental Methods
Funding
Gay Contribution
Historic Site
In Memoriam
Inspector

2
2
2
2
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

0.75%
0.75%
0.75%
0.75%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%

Interpretation
Land Stewardship
Memorial
Memory
Methods
Modernism
Museum
Native Americans
Products
Proposed Preservation
Public Debate
Real Estate
Reenactment
Rehabilitation
Renovation
Tourism
Trust Program
Urban Preservation

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
0.38%
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Urban Renewal

1

0.38%
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Table A.7: Analysis of coding 2001-2010

TOTAL CODED
ARTICLES:

167

ANALYSIS OF ARTICLES BY NEWS TYPE (PRIMARY
CODE):
% of category
Commemoration
Human Interest
1
100.00%
Total
1
Preservation News
Announcement
2
1.46%
Commentary
17
12.41%
Editorial
9
6.57%
How To
1
0.73%
Human Interest
13
9.49%
Interview
4
2.92%
Personality Profile
16
11.68%
Report
62
45.26%
Review
7
5.11%
Travel Piece
6
4.38%
Total
137
Trust News
Announcement
5
17.24%
Commentary
2
6.90%
Editorial
1
3.45%
Letters
9
31.03%
Report
12
41.38%
Total
29
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% of total
0.60%
0.60%
1.20%
10.18%
5.39%
0.60%
7.78%
2.40%
9.58%
37.13%
4.19%
3.59%
82.04%
2.99%
1.20%
0.60%
5.39%
7.19%
17.37%

ANALYSIS OF ARTICLES BY ARTICLE TYPE (SECONDARY CODE):
% of Total
Report
74
44.31%
Commentary
19
11.38%
Personality Profile
16
9.58%
Human Interest
14
8.38%
Editorial
10
5.99%
Letters
9
5.39%
Announcement
7
4.19%
Review
7
4.19%
Travel Piece
6
3.59%
Interview
4
2.40%
How-To
1
0.60%
ADVERTISEMENTS

Tourism
Classifieds
Marketplace
Real Estate
Gifts of Heritage
Planned Giving
Conference
Services
Total

35
9
9
9
5
3
2
2
74

% of total
advertisements
47.30%
12.16%
12.16%
12.16%
6.76%
4.05%
2.70%
2.70%
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ANALYSIS OF ARTICLES BY THEME (TERTIARY CODE):
% of total
News Clips
25
14.97%
Endangered
14
8.38%
Architectural Styles
10
5.99%
Landscape
10
5.99%
Sustainability
10
5.99%
Feedback
9
5.39%
Modernism
9
5.39%
Restoration
8
4.79%
Publications
7
4.19%
Arts
6
3.59%
Main Street
5
2.99%
Planning
5
2.99%
Tourism
5
2.99%
Disaster Response
4
2.40%
Agriculture
3
1.80%
Craftsman
3
1.80%
Magazine
3
1.80%
Adaptive Reuse
2
1.20%
Battlefields
2
1.20%
Cultural Landscape
2
1.20%
Destruction
2
1.20%
Litigation
2
1.20%
Maritime
2
1.20%
Organization
2
1.20%
Activist
1
0.60%
Awards
1
0.60%
Cemeteries
1
0.60%
Education
1
0.60%
Events
1
0.60%
Garden
1
0.60%
History
1
0.60%
Interiors
1
0.60%
International
1
0.60%
Material
1
0.60%
Members
1
0.60%
Monuments
1
0.60%
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Retrofit
Saved
Sites
Trust Sites
Writer

1
1
1
1
1

0.60%
0.60%
0.60%
0.60%
0.60%
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APPENDIX B
COVER DESIGN EVOLUTION
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Figure B.1: VOLUME 1, ISSUE 1, 1949
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Figure B.2: VOLUME 4, ISSUE 1, 1952
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Figure B.3: VOLUME 5, ISSUE 1, 1952
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Figure B.4: VOLUME 9, ISSUE 1, 1957
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Figure B.5: VOLUME 24, ISSUE 1, 1972
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Figure B.6: VOLUME 31, ISSUE 1, 1979
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Figure B.7: VOLUME 35, ISSUE 1, 1983
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Figure B.8: VOLUME 42, ISSUE 2, 1990
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Figure B.10: VOLUME 48, ISSUE 4, 1996
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Figure B.11: VOLUME 55, ISSUE 5, 2003
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Figure B.12: VOLUME 61, ISSUE 5, 2009
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